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WEEKLY UPDATE

WEEK ENDING OCTOBER 24, 2025

The markets maintained their positive momentum from the week prior, with the S&P 500 rallying +1.9% and
Nasdaq increasing +2.3%, as both, once again, logged record highs. The macro themes generally remain
the same with earnings really starting to ramp. On the plus side, according to FactSet, almost 30% of S&P
500 companies have now reported and 84% of those beat earnings estimates (which is higher than the 70%
5-yr avg). In our sector, Netflix as well as Connectivity giants AT&T and T-Mobile were the main earnings
events.

In this edition we focused on the below key themes and developments:

Earnings Scorecard — Week 1 & 2

Netflix "Buying" Vs "Building" Remains Top Of Mind At The Moment

Connectivity Part I: Concerns About Future Economics & Returns Weigh On Connectivity Stocks This Week -
A Dive Into AT&T's Results...

Connectivity Part II: ...T-Mobile Also Continues To Take Share

The Predictions Markets Are Attracting More Capital As They Hit A New Record

A New Al-Powered Web Browser Enters The Chat...OpenAl Launches Atlas

Quantum Was In The Spotlight This Week As Google Makes Another Breakthrough And The US Govt Eyes
The Space

8. The Entertainment Sector Is Keeping Everyone On Their Toes

9. Investors Continue To Worry About The Ad Agency Model...OMC's Next Stop Is The IPG Merger

10. The Week Started With The Cloud Crashing Down In A Major AWS Outage
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**Also, please note that due to continued technical issues, we are not able to include direct URL
source links in this document but we can send them to you upon request. We apologize for any
inconvenience this may cause and hope to resolve the issue as soon as we can**

Separately, | also wanted to highlight that LionTree Advisors served as financial advisor to TodayTix on
its sale to Ari Emanuel’s new global events company, MARI, and also served as exclusive financial advisor
to SURJ Sports Investments on its funding of a new ATP Masters 1000 tournament in Saudi Arabia.

Have a nice weekend.

Best,
Leslie

P.S. If this email has been forwarded to you and you would to join our distribution list, please email me.
Thanks!
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1) Earnings Scorecard — Week 1 & 2

The final earnings season of 2025 kicked off last week and as always there is lots to cover. 17 companies have
reported their third quarter results thus far, and stock reactions were, just barely, biased to the upside, with 9
companies (53%) trading up in reaction to their print, while 8 (47%) traded down. The worst performer was
Coursera, down -12.9%, and the best performer was Publicis, up +5.2%.

Following Publicis’s report last week, fellow ad agency Omnicom posted its third quarter results this week, and
the stock also rose in reaction, up +3.2% (see Theme #9).

Over on the media side, Netflix’s third quarter report caused the stock to fall -10.1% in reaction (see Theme #2
for more color on why). The connectivity sector also had a tougher run this week, with AT&T falling -1.9% after
its report (see Theme #3) and T-Mobile down a steeper -3.3% (see Theme #4).

The table below includes select mid- and large-cap TMT and consumer companies in our LionTree stock
universe that reported this week.

LIONTREE EARNINGS SCORECARD

SECTOR Stk SECTOR Stk
Reaction*® Reaction*
Advertising Agencies Telecom Infrastructure
Omnicom 3.2% Crown Castle Internationa 0.6%
Publicis 5.2% Digital Realty Trust 2.2%
Application Software Theaters
SAP 0.8% IMAX 1.2%
Automotive Toys
Mobileye -1.5% |[Mattel -2.8%
Tesla 2.3% Hasbro 3.7%
EdTech US Media/Video
Coursera -12.9% || Netflix -10.1%
Satellite Communications US Telco/Wireless
Iridium Communications -7.5% || T-Mobile -3.3%
Semis AT&T -1.9%
Intel 0.3% | Source: FactSet
Software & IT Services “Day post earnings @ LionTree
IBM -0.9%

2) Netflix “Buying” Vs “Building” Remains Top Of Mind At The Moment


mailto:lmallon@liontree.com

After a couple “steady as it goes” quarters, Netflix’s Q3 report hit a snag with a surprise big miss on op
margins. This was due to an expense related to a dispute with Brazilian tax authorities. While a negative,
excluding this charge, underlying margins would have beat expectations so investors are likely to look past this
especially as overall biz fundamentals remain strong. Engagement continues to be “healthy” and investments
in live sports and original titles continue to yield results. The Canelo vs. Crawford fight became the most-
viewed men’s championship boxing match of the century and KPop Demon Hunters is now the most popular
film ever on Netflix. Gaming is another area that mgmt spent more time on, and beyond building traditional
games around their original titles, they are also focusing on building features like real-time voting to deepen
engagement with live events.

Of course, all of this supports advertising. Q3 marked Netflix’s best ad sales qtr ever and they now expect to
“more than” double ad rev this yr, up from prior guidance to double it. Following its classic “crawl, walk, run”
playbook, Netflix is “squarely in the walk phase,” focused on diversifying advertisers, simplifying ad buying,
expanding formats, and improving the overall offering, with a focus on optimizing overall revenue as the most
important metric.

Finally, outside of the core business, when asked about M&A given all the chatter in the industry, mgmt
continued to double down on its “builders vs buyers” position BUT didn’t outright rule out any opptys. While
they emphasized the value they find in doing the hard work “in the trenches” to build capabilities internally, they
noted that M&A oppties are evaluated on a case-by-case basis using a framework to assess whether a deal
would strengthen their overall business. The tone seemed more open than in the past, but it remains to be
seen how this will play out...Netflix’s path on this front remains a key focus for investors.

This quarter certainly offered some more to discuss than recent ones...see below.

-> Netflix’s stock was hit hard post-earnings and fell -10.1%, ending the week down -8.7%, But overall YTD,,
the stock’s performance remains strong, up +22.8%

Q3 Operating Income Took A Hit Due To A Surprise Tax Expense In Brazil...

e Q3 rev growth was strong (+17% yly, an accel from +16% y/y in Q3) but in-line w/ expectations,
driven primarily by membership growth, pricing adjustments, and incr’d ad revenue
o UCAN and EMEA beat, while LATAM and APAC missed

e Q3 op income missed by -11% and op margin of 28.2% was well below cons 31.7%, due to a $619mn
charge related to an ongoing dispute w/ Brazilian tax authorities regarding certain non-income tax
assessments

o Absent this expense, op income would have reached 33.6% and exceeded projections
o This tax charge “quote” should not have a material impact post Q3

e Q3 adj. EPS also fell well-below expectations due to lower op income: $5.87 vs cons $6.96

e Q3 FCF beat by +13.2



Revenue ($mn) $11,510 72% $11,510 | In-Line
UCAN 5,072 | 1I7.0% $5,020 1.0%
EMEA 53,099 | 15.0% $3,670 0.8%
LATAM 51,371 | 100% $1,400 -2.1%
AFAC $1,369 | 210% $1,380 -0.8%

Operating Income ($mn) $3,248 | 117% $3,650 -11.0%
Operating Margin (%) 28.2% 31.7%

Adj EPS $5.87 | 87% $6.96 -15.7%

Free Cash Flow ($mn) $2,660 | 211% | $2,350 13.2%

Source: Netflix filings; FactSet financial data and analytics

...And This Expense Will Continue To Have An Impact In Q4

Q4 op income guidance disappointed the Street: $2.86bn vs cons $2.87bn (op margin of 23.9% vs cons
24.2%)

o FY25 op margin guidance is now 29% vs prior expectations for 30%
But rev trends remains strong: +17% y/y growth guidance to $11.96bn topped cons $11.89bn
o And FY25 rev growth is expected to come in at the high end: Expected to grow +16% y/y vs
prior expectations of +15-16% yly

Q4 EPS guidance beat: $5.45 vs cons $5.43

Potential Industry Consolidation Won’t Change M&A Approach Or Competitive Views BUT Remain
Open To Opptys

Reiterated that they are more “builders than buyers” and believe they have plenty of runway for
growth without fundamentally changing that playbook
o “Nothing is a must have for us to meet the goals that we have for the business”

Also reiterated that they have no interest in owning legacy media assets: “We've been very clear in
the past that we have no interest in owning legacy media networks. So, there is no change”

BUT “when it comes to M&A opportunities...we look at all of them”: “We apply the same framework
and lens that we look at when we look to invest in a build”, including —
o ‘“Is it a big opportunity?”
o ‘“Ifit's IP, does it strengthen our entertainment offering? Is there additional value in ownership?”
o “Does it strengthen our existing capabilities somehow? Does is accelerative our existing strategy?”
O

“And you look at all these things relative to the price, relative to the opportunity, and relative to other
alternatives”

Any worries around industry consolidation reshaping competitive landscape? No — “We've always
faced significant competition. We still face it today”
o “Watching some of our competitors potentially get bigger via M&A does not change, in and of itself,
at least, our view on the competitive landscape”

What about potentially less access to 3P content on Netflix? Mgmt is not concerned given original
titles are the biggest driver for them and they are not dependent on any individual supplier in terms
of total view hours

o “We've always seen these kind of ebbs and flows” in access to 3P content



o Have also proven over time that they can help build an audience and create value for licensed IP
(examples, Suits, Peaky Blinders, Breaking Bad)

Netflix Has Made Big Strides In The Advertising Business — It Is Now “Squarely In That Walking Phase”

Q3 was their “best ad sales quarter ever” and the Co raised its full year guidance to “more than”
double ad rev (but still off a relatively small base), vs prior commentary for double ad rev in 2025

o Mgmt did not provide 2026 guidance but “we’re feeling good about our growth trajectory”
Commitments at US upfronts more than doubled this yr, which lands partly in 2025 and partly in 2026

Seeing “even higher” rates of growth in programmatic - “we believe that's going to be an
increasing part of that incremental revenue contribution going forward”

Focused on overall ad revenue the most, but fill rates have “improved” and believe they’re going to
continue to improve as they develop their go-to-mkt capabilities, more measurement, and more targeting

Key priority is increasing diversity of advertisers and making it easier for them to buy on their
platform

o Added more demand sources like Amazon DSP and AJA’'s DSP in Japan

o Improving ad sales and go-to-market capabilities

Addtl offerings coming soon...
o Using Al to test new ad formats in Q4 to generate “the most relevant” ad creative and placement
for members and for faster development of media plans
o “With these advancements, we’ll be able to test, iterate, and innovate on dozens of ad
formats by 2026”
o Then will “pivot” to make more “focused” investments in 2027 in data capabilities such as
ML based optimization, advanced measurement, and advanced targeting

Investments In Originals, Live, & Sports Continues To Yield Results...

Engagement remains “healthy” & hit their highest qtrly view share ever in US and UK in Q3 (based
on 3P data)

“Original titles are the big business driver for us”

o KPop Demon Hunters was released in Q3 and is Netflix’s most popular film ever

o Return original series seasons in Q4 include the final season of Stranger Things, The Diplomat
S3, The Witcher S4, Nobody Wants This S2, Emily in Paris S5, Love is Blind S9, Squid Game: The
Challenge S2, and Selling Sunset S9

o New original series in Q4 such as Death by Lightning from exec producers David Benioff and D.B.
Weiss, The Beast in Me starring Matthew Rhys and Claire Danes, Simon Cowell: The Next Act, and
more

o A“big” slate of original films releasing in Q4 including Guillermo del Toro’s Frankenstein,
Kathryn Bigelow’s A HOUSE OF DYNAMITE, Rian Johnson's Wake Up Dead Man: A Knives Out
Mystery, documentary The Perfect Neighbor, Train Dreams, Noah Baumbach’s Jay Kelly starring
George Clooney and Adam Sandler and more

Given the success of KPop Demon Hunters, any changes in theater strategy? No — “we believe that
this film...actually worked because it was released on Netflix first”

Live continues to have a “hugely outsized impact”, despite being a “small” portion of overall content
spend and a “very small” portion of the 200bn+ hrs viewed
o Canelo-Crawford fight was the most-viewed men’s championship boxing match this century:
With 41mn+ viewers; Was #1 on Netflix in 30 countries and made the top 10 in 91 countries
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o Live events “typically have outsized positives for conversion, for acquisition and, we
strongly suspect, retention”

Amidst flurry of sports rights deal announcements across the sector, mgmt. highlights that there is
no change to their sports strategy
o On local vs global sports rights — “it’s just a scale question”: Comes down to local costs vs
size of local audience
» Reiterated “we're not currently focused on the big season packages”
=  “We're focused on big live events”
o Lots in the pipeline to propel engagement...
= Jake Paul vs. Gervonta Davis on Nov 14
2 NFL Christmas Day games (Dallas vs Washington + Detroit vs Minnesota)
Skyscraper Live in early 2026
World Baseball Classic in Japan in 2026
FIFA Women's World Cup in 2027 and 2031
...” And there's going to be a lot more that'll come in between”

...With Even More Diversified Content Offering In The Works

On their co-exclusive video partnership with Spotify — “we're going to build into this category like
we do with our other categories...based on demand signals that we get from our members”
o Seen as an oppty to “[broaden] the Netflix offering”

On working with creators with followings on other platforms, like YouTube — want to work with “the
world's best creators, wherever they are”
o “Some of them are in Hollywood, some of them are in Korea, some of them are in Paris, and some
of them are sitting on social media platforms that have yet to be discovered”
o “Working with content creators from other platforms isn’t a recent thing for us”

Gaming Efforts Appear To Be Ramping

See gaming as driving more interactivity on the platform”

o Real-time voting will be their first live interactive feature, which is currently being tested on
Dinner Time Live With David Chang and will roll out more broadly starting with Star Search in
January

» Looking ahead... “we expect to provide other interactive features to deepen
engagement with live events as we go in the future”

Will increase investments in gaming “judiciously” based on “demonstrating that we’re ramping
returns to the business”

Current gaming focus — “less is more” strategy
o “Offering more high-quality games in a few key genres and targeting the right cohort of users”
o Specifically called out “immersive narrative games” based on their own IP: Including Squid
Game: Unleashed, Thronglets (from the Black Mirror universe),
Happy Gilmore: Golf Mayhem '98 Demo, and more
o Rolling out a slate of party games on TV this holiday season: Including Boggle Party,
Pictionary: Game Night, LEGO Party, Tetris Time Warp, and Party Crashers: Fool Your Friends!

Having the phone as a controller is expected to unlock even more future innovation — “you don’t
need a special controller. That’s key to this access”
o ‘“In the years ahead...we expect creators will really find interesting and novel ways to unlock all of
the power that is in this incredibly advanced controller that we all happen to have in our pockets”

Leveraging Al To Improve Product Experience & Content Production



o Beta testing conversational search experience that allows members to use natural language to explore
the catalog and discover the perfect title for that moment

e Using GenAl to localize promotional assets in a variety of languages “so titles can more easily travel
to audiences who will love them around the globe”

o Makers of Happy Gilmore 2 used GenAl coupled with ML and Eyeline’s proprietary volumetric
capture technologies to de-age characters during the opening flashback scene

o Producers of Billionaires’ Bunker used various GenAl tools during pre-production, including for pre-
visualization to explore wardrobe and set designs

o “We're not worried about Al replacing creativity, but we're very excited about Al creating tools to he
Ip creativity”: “Al can give creatives better tools to enhance their overall TV movie experience for our
members. But it doesn't automatically make you a great storyteller, if you're not”

o Content creation apps are “likely to have a lot more impact on UGC creators [...] in the near-
term. In other words, Al content replacing viewing of existing user-generated content”

3) Connectivity Part |I: Concerns About Future Economics & Returns Weigh On Connectivity Stocks This Week
- A Dive Into AT&T’s Results...

Connectivity giants AT&T and T-Mobile gave us a look into wireless and broadband trends, with the former
reporting on Wednesday and the latter following on Thursday. While both companies reported stronger Q3
postpaid phone net additions and very strong Q3 broadband uptake, there were some puts and takes overall,
and it was a sell the news event for the sector given concerns about the heightened promotional activity and
concerns about Verizon potentially making aggressive moves to try to regain share. Comments by newly
appointed Verizon CEO Dan Schulman on the Co’s earnings call next week will be a key driver for the sector
as investors try to forecast the future economics and return profile for the sector.

In the meantime, digging a little more into AT&T Q3 results specifically, what stood out the most was that 1)
overall headline financials were a tad below expectations due to weaker mobility revenue; 2) while postpaid net
adds were very strong in the qgtr, it was offset by incremental pressure on ARPU from the Co’s mix shift to new
segmented groups with lower ARPU (and this should continue); 3) the wireless competitive market place
remains heightened but AT&T’s approach is to continue to push harder into convergence (mgmt provided
some good stats on this); 4) the Co achieved their highest total broadband net adds in more than 8 years and
momentum should persist; 5) mgmt reiterated all full-year 2025 financial guidance, but EPS is now guided to
the high end of the range; 6) Lumen and the spectrum licenses from EchoStar will expand broadband reach
and boost organic revenue growth and profitability...the Co will provide an update to long term financial outlook
early next year once these deals close. All in all, AT&T is executing on its convergence playbook and made
strides on that front this quarter, but bigger picture sector economics will dictate where valuations settle.

See below for more details on what we thought was most important from AT&T’s results and see Theme #4 for
Connectivity Part Il which includes what we viewed as the main takeaways from T-Mobile’s results.

-> The connectivity sector traded off this week with Verizon down -4.3%, AT&T down -4.6%, and T-Mobile
down -5.0%; YTD, the stocks are down -2.9%, up +10.4% and down -1.3% respectively

-> Much smaller cap, but a notable mover, was AST whose shares fell -10% on Wednesday following news of
a private offering of $1bn in convertible senior notes due in 2036 (upsized from $850mn)

Some Puts & Take In AT&T Mobility Led To Mixed Headline #s

o AT&T - headline #s were a little mixed vs expectations as Mobility was a tad weaker than expected
while Business Wireline outperformed



o Headline #s - Mixed:
* Total revs — SLIGHTLY MISSED by -0.5%: Grew +1.7% yly
= Adj EBITDA - BEAT by +0.9% (margin was above cons)
o Mobility segment...revs missed and EBITDA was ~inline
» Mobility svs revs grew +2.3% y/y & mobility EBITDA grew +2.2% y/y (note that $90mn in 1x fee
in svs revs last yr Q3 impacted mobile svs revs by ~60bp, and mobile EBITDA by ~100bp)
o Business Wireline posted less negative revs & EBITDA declines yly
o Adj EPS - IN-LINE

o FCF - BEAT by +1.5%, up 6.5% y/y with CAPX lower than expected (but reiterated FY guidance)

Q3 2025 Results

Q3yly Cons Est % Surp

Revenue ($mn) $30,710 17% 30,870 | =-0.5%

Total Adj EBITDA ($mn) £11,860| 24% 11,760 0.9%
Adj EBITDA Margin (%) 38.6% N/A 38.1%

Adj EPS $0.54 0.0% $0.54 In-line

Capital Expenditures (3mn) £4,890 7% $5,460

Free Cash Flow ($mn) £4,870 6.5% $4,800 1.5%

Revenue by Segment ($mn)

Communications $29,520 | 16% $29,790 [ -0.9%
Mobility 521,720 3.2% $21,950| -1.0%

Service 516,926 | 23% 516,970 | -0.3%
Equipment §4,787 6.1% $5,000 | 4.3%
Business Wireline 54,250 -78% $4,190 1.4%
Consumer Wireline 53,560 4.1% £3,570 | -0.3%

Latin America $1,100 7.8% $1,070 | 2.8%

Adj EBITDA by Segment ($mn)

Communications $12,190 | 13% $11,980( 1.8%
Mobility 59,700 22% 59,710 | -0.1%
Business Wireline 51,180 -13.2% 51,130 4.4%
Consumer Wireline 51,260 12.5% 51,260 | In-line

Latin America $199 15.5% $191 4.0%

Source: AT&T Filing, FactSet Financial Data E

@ LionTree

2025 Guidance Reiterated Though EPS Should Come In At The High End Of The Range

o Reiterates all full-year 2025 financial guidance but w/ a slightly improved EPS picture
o Mobility svs rev growth of “+3% or better” y/y
o Adj EBITDA growth of “+3% or better” y/y
= Mobility EBITDA growth of ~3% yly
= Business Wireline EBITDA to decline in the low-DD range
= Consumer Wireline EBITDA growth in the low-to-mid-teens range
o Capx in the $22bn-22.5bn range (implies Q4 at ~$7-7.5bn)
o FCF in the low-to-mid $16bn range (implies Q4 at ~$4bn)
o Adj EPS in the $1.97-2.07 range but the Co now expects “at the higher end”

o Other guidance
o Expect Q4 D&A expense of ~ $5bn is “more aligned with the quarterly run rate we expect heading
into next year”



¢ Reiterated the $1.5bn contribution to the pension plan by the end of 2026 (includes addtl $400mn of
contributions in Q4 and the remaining $700mn next year)

Promotional Activity In Wireless Remains Heightened, As It Was In H1

o Mgmt indicated that similar to H1, switching activity “remains elevated but their playbook is
working”
o “Similar to the first half, we continue to operate in a marketplace where the cost of acquiring and
retaining subscribers has increased”
o “We're in a cycle right now because of the maturity level”
o AT&T’s shift in tactics is to focus on converged customers

¢ Postpaid phone churn was up +14bp y/y to 0.92% in Q4 due to “incr’d marketplace activity” and to a
lesser degree, a higher % of the customer base reaching the end of device financing periods (normalized
as exited Q3)

o Q4 churn should also be seasonally up: “Based on this operating environment, we continue to
plan for postpaid phone churn and upgrades to follow seasonal patterns in the fourth quarter when

we typically see more switching and upgrade activity due to new device launches and the holiday
season”

o Despite higher churn, the Co still delivered better-than-expected postpaid phone net adds of 405k
vs cons 328k (following +401k in Q2)

Q3 2025 Results
Q3y/y ConsEst % Surp
Wireless Net Add Metrics
Postpaid 328 -23.5% 356 -7.9%
Phone 405 0.5% 328 23.6%
Prepaid -83 84.4% -03 12.2%
Churn
Postpaid Churn 1.07% 0.99% | Lower
Postpaid Phone Churn 0.92% 0.92% | In-Line
Sotrce: AT&T Filing, FactSet Financial Data LionTree

e Mgmt remains committed to margin improvement despite the competitive environment...how do
they get there? 1) less copper in the network and less infrastructure to support it; 2) modernizing their
wireless network (will be substantially completed by the end of 2027); and 3) driving convergence should
drive down churn and improve CAC

o “So all those things together make me feel really good about how we're positioned for the future to
continue to drive profitable growth”

The Push Into Underpenetrated Segments Is Weighing On ARPU But A Pricing Action Will Help Q4 Svs
Rev Growth

¢ Q3 postpaid phone ARPU was lower than expectations given the impact of adding customers in
underpenetrated segments (like adults 55 yrs old or older) who are eligible for service discounts BUT
supports growth in home internet revenues (booked in Consumer W-line)
o This dynamic should continue in Q4 which also typically sees seasonally lower ARPU though
there will be some offsetting benefit related to a pricing action that becomes effective at the
beginning of December

o However, success in these underpenetrated segments drive “higher incremental service revs and
attractive returns”



o Even though ARPU may be pressured, the Co is still “trying to maximize service revenue. And in
the fourth quarter, as an example, we expect to have a pricing action that becomes effective that
will contribute to service revenue growth”

Q3 2025 Results
Actual Q3yly ConsEst % Surp
Per User Metrics
Postpaid Phone-Only ARPU | $56.64 | -0.5% | $5747 | -14%
Source: AT&T Filing, FactSet Financial Data -
LionTree

AT&T Outperforms On Broadband Adds Though Q4 Will Be Seasonally Slower

o Broadband results were “very very” strong and topped consensus

o The Co achieved their highest total broadband net adds in more than 8 years

= AT&T Fiber net adds: +288k driven by seasonal tailwinds & cont’d expansion of their fiber
footprint (vs Q2’s +243k)

= AT&T Internet Air net adds: +270k (above cons +206k and vs Q2’s +203k)

o The Co has more than doubled their fiber customer base in < 5 yrs & nearly tripled quarterly

fiber revs over that same period (surpassed 10mn premium AT&T Fiber subs)

=  “And the train keeps a-rolling”

Q3 2025 Results

Actual @3y Cons Est% Surp

Broadband Net Add Metrics

Total Broadband 232 728.6% 172 | 34.9%
Fiber 288 274% 269 7.1%
Non-Fiber -56 717% -1e0  |185.7%

Total Internet Air 270 100.0% 206 | 31.1%

Per User Metrics

Broadband ARPU 57123 | 44% | 57242 | 16%

Source: ATE&T Filing, FactSet Financial Data 3 R
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¢ But expect seasonality in Q4 w/ lower connections around holiday
o Also note that last year as a one timer boost in Q4, the Co benefited from some pent-up demand
following the Q3 work stoppage in the southeast

¢ AT&T has now passed over 31mn total locations with fiber as of the end of Q3 and reaffirmed its
target to reach more than 60mn customer locations by yr-end 2030

¢ Looking ahead, the mix of Business Internet Air should increase: Regarding Business Internet Air,
“‘we’re still not as good as we can be ... We’re not fully ramped in the third-party distribution yet when |
compare our effectiveness to others in the market...We can get there, and we will get there...We think our
mix of business can be a little bit stronger moving forward.”

o Continue to expect mid to high teens y/y growth in consumer fiber broadband revenue in 2025 and
consumer wireline EBITDA growth in the low to mid-teens range

AT&T Sees Huge Gains In Its Convergence Strategy
o Convergence is still central to the Co’s strategy...and they posted huge gains in Q3

o More than 41% of AT&T fiber households also choose AT&T for wireless and “the pace of this
convergence trends within our customer base continues to grow”
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= This is up +180bp y/y which is one of the Co’s largest convergence gains over the past three
years
o More than 50% of AT&T internet air subs also choose AT&T for their w-less svs

Echostar & Lumen Deals Are On Track, Will Expand Reach, & Be Additive To Growth

o AT&T is making progress with deploying EchoStar purchased spectrum: Started to deploy the
3.45 gig spectrum that they agreed to acquire under a short-term spectrum manager lease

o Timing: “Based on our current rate and pace, we expect these mid-band licenses will be deployed

in cell sites, covering nearly 2/3 of the U.S. population by mid-November”
» This positions the Co to further expand the availability of Internet Air in sales channels in
2026

o “We expect some incremental accretion over what we would have had in the business plan because

of our previous wholesale relationship with EchoStar, which will add value into the acquisition.”

e Lumen is also underway, with “most of the senior leadership team identified”
o Timing: Now expected to close in the “early part of 2026” and we “have not seen anything in our
planning that is unexpected”

¢ Remain confident in the expected accretion from the Lumen Fiber assets and the EchoStar
Spectrum licenses
o “We expect to provide an update to our long-term financial outlook early next year. We expect both
of these transactions to boost our organic growth in revenues and profitability and you should
expect that this will be reflected in our updated outlook”

4) Connectivity Part II: ... T-Mobile Also Continues To Take Share

In addition to the AT&T drill down noted above in Theme #3, T-Mobile results had a lot of common
fundamental themes and the updates that we found most incremental were that 1) the Co also reported much
stronger than expected postpaid phone net additions with broad-based strength, and that momentum is
continuing into Q4 (though churn was a tad higher than expected); 2) mgmt talked a lot about the high level of
switching activity but sees themselves as a beneficiary of these new jump ball opportunities; 3) FWA additions
were also well ahead of forecasts (added over +500k 5G bband adds vs cons +416k and up +22% y/y) and
mgmt sees this performance as sustainable, unlike competitor skeptics; 4) Fiber adds tracked above forecasts
and mgmt raised FY25 fiber customer net add guidance to ~130k vs prior ~100k BUT T-Mo will remain
disciplined on economics and continue with a capital light strategy; 5) the Co believes that it is making
progress with its network leadership perception and its digital transformation efforts, which are both helping to
widen its differentiation; and 6) the Co plans to “increase” its 2026 and 2027 guidance on the year end 2025
call, which reflects the core strength in the underlying business and M&A.

Overall, T-Mobile had another strong fundamental quarter but as discussed in Theme #2, investors are
concerned about the competitive dynamics in the industry and where it is headed as we look forward. All ears
will be on comments from Verizon’s results next week.

-> The connectivity sector traded off this week with Verizon down -4.3%, AT&T down -4.6%, and T-Mobile
down -5.0%; YTD, the stocks are down -2.9%, up +10.4% and down -1.3% respectively

T-Mobile Delivers A Better Than Projected Q3

¢ Rev - slight beat: Grew +8.9% y/y (accel from +6.9% y/y in Q2)
o Beatin Service rev (+9% yly) which offset misses in Equipment & Other segments

o Adj. EBITDA - beat by +0.7%: Grew +6% yly
o Margin of 39.5% vs cons 39.3%
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Adj. EPS - in-line: $2.41 vs cons $2.40
CapEx came in higher than expected: $2.64bn vs cons $2.35bn

FCF beat by +10.5%
o Svs revs to FCF conversion is 26%

Q3 2025 Results

T-Mobile

Q3yly Cons Est % Surp
Revenue ($mn) $21,957 | 89% £21,910| 0.2%
Core Adj EBITDA (3mn) | $8,680 5.6% £8,620 0.7%

Adj EBITDA Margin (%) | 39.5% 39.3%
EPS $2.41 7.7% $2.40 0.4%
CapEx ($mn) $2,640 34.6% | $2,350 | Higher
Free Cash Flow ($mmn) $4.818 6.7% 54 360 10.5%
Segment Revenue (8mn)
Service $18,241| o2.1% £18,090| 0.8%
Equipment £3,465 8.1% £3,540 -2.1%
Other 8251 8.1% §253 -0.8%
Source: T-Mobile Filing, FactSet Financial Data - -
@ LionTree

And Raised 2025 Core EBITDA & FCF Guidance

Incr’d core adj EBITDA guidance by $300mn at the mid-point: To $33.7bn-$33.9bn (mid pt was also
above cons $33.75bn)

o Reflects ongoing core operating strength and the inclusion of UScellular into FY guidance

Raised the low end of FCF guidance: To $17.8bn-$18.0bn, from $17.6bn-$18.0bn

Also incr'd CapEx guidance by $0.5bn due to UScellular: Now expected at ~$10.0bn vs prior guidance

of ~$9.5bn, driven entirely by the inclusion of UScellular

T-Mobile’s Postpaid Phone Performance Was A Standout & Momentum Continues Into Q4

It was an all-time record qtr for postpaid net customer adds: Added +2.3mn vs expectations of +1.5m

o RAVSED FY25 guidance by ~+1mn: 7.2mn-7.4mn, up from prior guidance of 6.1mn-6.4mn

Also posted the highest Q3 in over a decade for postpaid PHONE net customer adds: +1.0mn vs
cons +841k

o RAISED FY25 guidance: To 3.3mn, up from prior guidance of 2.95-3.1mn
Q3 postpaid new acct additions also hit all-time qtrly record: Added +396k (up +26% y/y)
Growth has been broad-based across mkts: Across their top 100 mkts, smaller mkts, rural areas, etc.

o Evenintop 100 mkts, postpaid share is up across households where they have both stronger and
weaker penetration

Overall, the Co’s postpaid phone momentum continues into Q4: “Feel really good about where they
are in Q4”
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3 2025 Results
T-Mobile Q esuis

Actual Q@3yy Cons Est % Surp

Wireless Net Add Metrics
Total Wireless 2,390 40.5% 1,590 | 50.3%
Postpaid 2,347 49 0% 1,530 | 53.4%
Phone 1,007 16.4% 841 19.7%
Other 1,340 88.7% [ne consensus)
Prepaid 43 78.2% 53 -18.9%
Source: T-Mobile Filing, Fact5Set Financial Data 3
@ LionTree

The upside in postpaid phone adds was despite Q3 postpaid phone churn at 0.89% which was a tad
worse than cons 0.88%

Q3 postpaid ARPA grew by +3.8% y/y on an organic basis when you exclude the dilutive impact of
US Cellular, Metronet and Lumos
o For 2025, now expect +~4% yly growth ex the impact and up at least +3.5% including the
impacts

Raised 2025 postpaid phone ARPU growth to ~2%, so up from 1.5% that they had previously guided
to

Q3 2025 Results

T-Mobile
Cons Est % Surp

Churn
Postpaid Phone 0.89% 3.5% 0.88%
Prepaid 2.77% 0.4% 2.80%
Per User Metrics
Postpaid ARFA 5149.44 2.6% §150.42 | -0.7%
Postpaid Phone ARFU §50.71 18% $50.79 | -0.2%
Prepaid ARPU §33.93 -3.3% §£34.69 | -2.2%
Source: T-Mobile Filing, FactSet Financial Data @ LionTree

The Co Benefits From An Active Switching Environment...It Creates More “Jumps Balls”

The overall promotional activity is “pretty consistent” and the higher switching in the marketplace
against that backdrop is helping them drive momentum: There was “more switching behavior” this qgtr
with a new device and also saw churn normalization as “some of our competitors had 36-month contracts
over a period of time, all of which meant at the margin more switching”

Industry churn is normalizing which benefits T-Mobile: Mgmt cites that churn at “our two benchmark
competitors” was “suppressed temporarily as they moved from two-year to three-year payment plans
across the majority of their customers”...but now they are starting to “round trip those three-year plans and
customers are rolling off those at a normal pace”
o In 2025, “industry churn is kind of returning to normative rates based on that dynamic and lots of
other dynamics”
o At “the margin, this is really good because as you saw in this quarter's results... more jump balls is
good for us as the net share taker”

T-Mobile Also Outperformed On Broadband & FWA Momentum Is Seen As Sustainable

T-Mobile’s broadband strategy “plays at the heart of the un-carrier...Because what we've got here is
customers in a place where they have an inferior product quite often where they're paying a huge premium.
It's classic un-carrier territory”... incumbents are “charging a premium” with “sub-par networks”
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3 2025 Results
T-Mobile Q —

Actual Q3wy Cons Est% Surp

Broadband Net Add Metrics

High Speed Internet 506 | 210% | 416 [21.6%

Source: T-Mobile Filing, FactSet Financial Data 3 I
Y& LionTree

“Very very” happy with FWA results: Added over +500k 5G bband adds (vs cons +416k), up +22% yly
o Mgmt stressed that their 5G broadband ARPUs and customer lifetime values are very similar to our
postpaid phone business

Believe that FWA is “incredibly sustainable”: The fallow capacity model is at the heart of FWA and new
tech is helping drive more runway; “We see FWA as not a temporary category, but something that's here to
stay as mobile technology gets better and better”
o The product keeps getting better: In two years, product speeds have gone up +50%, while the
Co almost doubled the customer base
o Competitors’ “best argument is, well, maybe it's temporary. Maybe it'll only last a
decade...Good luck with that”

Added over +50k fiber subs (incls contribution from Metronet post July 24" close) and RAISED
FY25 fiber customer net add guidance to ~130k vs prior ~100k
o Are being thoughtful about the economics and go after places where they are confident that the
economic will work...it is a great complement to the FWA nationwide offer “but under the right
parameters”
o The Co is committed to capital light structure as it allows them to scale and use complementary
capabilities

Reaffirmed 12mn FWA and 12-15mn homes passed on fiber by 2028

T-Mobile’s Growing Network Leadership & Digital Transformation Are “Widening Differentiation”

T-Mobile is “making progress” on its network leadership perception and is already closing the gap:
In Q3, “we hit an all-time high in our network perception amongst switchers. And that's a big driver to the
outperformance we're seeing”
o Mgmt cites Ookla data showing that their median download speeds on the new iPhone are “nearly
90% faster than one of our benchmark competitors and over 40% faster than the other”
o In broadband, the avg download speeds have incr’d by nearly 50% and our wireless speeds have
gone up as well despite all the new additions
o Continue to invest: Building and upgrading thousands of new cell sites, many of which are in
smaller markets and rural areas and deploying and leveraging nationwide 5G advanced network;
Believe they have a network that is 2 years ahead of everyone else and want to keep their lead

Big switching quarters (“like this one”) are one of the best times to change network perception:
“The most powerful way to change perception is from recommendations from the people around you...so
continuing to have big quarters like this one is a big part of changing those perceptions”

Digital transformation is taking the pain points out of the customer process...making it easier to
come to T-Mobile
o Three out of four of their iPhone upgrades during our pre-order window were digital; “That is
widening differentiation”
o 75% of their upgrades are now on T-Life

The Co Plans On “Growing Their Spectrum Leadership”

Have “more” and “better” spectrum than anyone else and want to stay ahead
14



o Why didn’t you participate in recent secondary market transactions? At those prices, it didn’t
make economic sense for them; “Other companies might make different choices which reflects the
gap vs their spectrum position”

e “My intent is not just to defend our spectrum leadership, but to grow it. And the good news is we see
several opportunities to do that in the coming years, whether that's other kind of strategic secondary
opportunities or whether it's the auctions that will come by. And we feel in a very, very good place to go out
and defend and even expand our spectrum lead”

5) The Predictions Markets Are Attracting More Capital As They Hit A New Records

Prediction markets are having quite a moment. Last week, prediction markets trading volumes surpassed
$2bn, the highest weekly rate on record, surpassing the previous peak during the US presidential election last
year. At the center of the surge are Polymarket and Kalshi, the two frontrunner prediction market platforms, and
investors are certainly taking notice. Kalshi is reportedly fielding new funding offers that could value the Co as
high as $10-12bn (this is just weeks after raising $300mn at a $5bn valn), while Polymarket is said to be in
talks for a raise at an even higher $12—15bn valn. Sports-driven contracts remain the most active category on
both platforms, and sports leagues are noticing, with the NHL this week becoming the first major U.S. league to
sign official multi-year partnerships with both Polymarket and Kalshi, granting access to official data and
branding rights. Despite some mixed reactions, Kalshi’s CEO has hinted that more such deals with other
leagues are in the works.

Amidst it all, established players are making moves in this direction as well. On the same day as the NHL
news, DraftKings announced its entry into prediction markets with the acquisition of Railbird, a CFTC-regulated
exchange. DraftKings will now be launching (in the coming months) its own platform for trading event-based-
based contracts called DraftKings Predictions.

The regulatory pushback against prediction markets seems to be softening (particularly with Polymarket
preparing to reenter the US after a regulatory ban 4 yrs ago) and it seems we may be at the cusp of more
mainstream adoption.

More on all the above is below.

-> Amid all the activity in the sector, betting can still attract bad actors and this week, the NBA found itself at the
center of a major federal investigation charging over 30 people in schemes involving illegal gambling, rigged
poker games, and game manipulation; Prosecutors allege organized crime groups used insider NBA
information and orchestrated performance fixes to profit from bets, highlighting risks in the broader sports
betting space as it rapidly expands and gains broader acceptance

e Prediction markets for the week ending Oct 19" hit an all-time high of more than $2bn in weekly
volume, per Dune Analytics data
o Includes activity across Kalshi, Polymarket, Myriad, and Limitless
* Trading volume on Polymarket (~$1bn) and Kalshi (~$950mn) drove most of the activity as
both hit new record highs
*=  While much smaller, Limitless reached $21.9mn and Dastan reached $3.8mn in weekly
volume
o What'’s been driving the surge? Sports-focused bets were the top category on both platforms last
week, pulling in $867mn in trading on Kalshi and $415mn on Polymarket
= Betting on politics, cultural events, and economic indicators has also been driving activity
o This volume level surpassed the previous peak reached during the US presidential election
last yr, when the two platforms first entered the financial mainstream
» At that time, Polymarket had accounted for ~$1.2bn in trading volume, while Kalshi was at
~$749mn
o Tug of war for the top spot -
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» |n August, Kalshi overtook Polymarket in overall trading volume due to sports (including the
start of the new NFL season)
= But Polymarket took back the lead last week after doubling its sports-related volume relative
to a month earlier
o Prediction markets have recently benefited from a more relaxed regulatory environment at
the federal level: Both Polymarket and Kalshi received CFTC no-action letters earlier this yr, which
gave the Cos the green light to open their platforms to US w/o the threat of enforcement action from
the federal regulator
= However, a growing # of state regulators have challenged their status as CFTC-
regulated entities

-> As a reminder, Polymarket currently blocks US users from using the platform after the CFTC banned it for
operating unregistered prediction markets back in 2022. It’'s now planning on re-entering the US after acquiring
QCX, a CFTC-licensed exchange, which gives it the regulatory approval to legally offer prediction markets to
US users again

Trading on Prediction Markets Surpasses Election Peak

Weekly notional trading volume on Polymarket and Kalshi

Polymarket ® Kalshi
$2.0B
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Note: Data as of week of Oct. 13.

¢ Investment dollars are also pouring into the prediction mkts... valn updates from Polymarket and
Kalshi -
o Kalshi is reportedly receiving funding offers from VC investors valuing the Co at $10bn-
$12bn
= Comes just weeks after Kalshi announced a $300mn funding round at a $5bn valin
= Back in June, Kalshi had raised $185mn at a $2bn vain
o Polymarket is reportedly in talks to raise funding at a $12bn-15bn valn
= Earlier this month, Intercontinental Exchange, owner of the NYSE, said it would invest up to
$2bn in Polymarket at a valn of ~$8bn; That deal made CEO Shayne Coplan the youngest
self-made billionaire
= Prior to that, back in June, Polymarket raised $200mn at a $1bn valn

¢ The incumbent sports betting players are not sitting still...DraftKings expands into prediction
markets with the acquisition of Railbird
o What is Railbird? A CFTC-regulated designated contract market (DCM) specializing in event-
based contracts
» Railbird’s platform enables regulated event contracts on non-sports topics like
finance, entertainment, and culture, with potential expansion to sports in states without
existing sports betting
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o Will launch DraftKings Predictions in the coming months: It's an upcoming mobile platform that
will allow customers “to trade regulated event contracts on real-world outcomes across finance,
culture, and entertainment”

= The product will have the flexibility to connect to multiple exchanges and may add
more categories over time

o Polymarket will serve as clearinghouse for DraftKings Predictions, handling trade verification,
collateral management, and settlement

o Financial details were not disclosed but it is reported that DraftKings will spend as much as
$250mn: Under the transaction, DraftKings is paying $50mn upfront, with an addtl $200mn in
performance incentives, the specifics of which are not clear, per a report from Front Office Sports

o Keeping up with competition: FanDuel announced a partnership with a prediction markets
platform earlier this yr; Also, Kalshi launched a same-game parlay product last month, which is one
of the more profitable products that DraftKings and FanDuel offer

-> DKNG's stock closed up +3.2% on the back of the deal announcement

¢ On the same day of the DKNG/Railbird acq anncmt...NHL announces multiyear partnerships with
Kalshi and Polymarket
o The NHL signed a multi-year licensing deal w/ Kalshi and Polymarket, becoming the first major U.S.
sports league to partner with prediction market platforms
o What does the partnership entail? Provides the Cos with access to official NHL data and rights to
use NHL marks, logos and official designations on their platforms and products
» Kalshi’s and Polymarket’s brokers and merchants will also be able to use NHL marks and
logos to identify the Polymarket and Kalshi products that they make available
= Both Cos will also receive brand exposure via Digitally Enhanced Dasherboards (DED) and
blue line slot virtual signage on NHL game broadcasts
o The deal got some mixed reactions —
= The American Gaming Association said in a statement that the NHL deal “sends a
troubling message”: “The platforms in question fail to comply with essential
standards...worse, they are currently offering sports wagers in all 50 states to anyone 18
years of age—some of which have not authorized any form of legal sports betting and those
that have largely define 21 as the prevailing legal age for wagering”
= Keith Wachtel, president of NHL Business, says he feels comfortable from a
regulatory and integrity standpoint, noting that sportsbooks like FanDuel and DraftKings
have also struck partnerships with prediction platforms and is actually an oppty to reach new
fans
o More on the horizon? Deals with other leagues may be in the works: Kalshi CEO Tarek
Mansour said the NHL deal could be replicated across other leagues - “be on the lookout for more
announcements soon”

Sources 2025: CNBC 10/22, NHL 10/22, DraftKings 10/22, YahooFinance 10/20, SeekingAlpha 10/22,
TradeView 10/22, Bloomberg 10/21, WSJ 10/21

6) A New Al-Powered Web Browser Enters The Chat...OpenAl Launches Atlas

After much anticipation, OpenAl officially joined the browser race this week with the introduction of Atlas, a web
browser built around ChatGPT that takes traditional browsing to the next level with the addition of chat and Al-
driven automation. Users can ask questions, summarize pages, or complete tasks through an “Ask ChatGPT”
sidebar, while optional browser memory lets ChatGPT recall past sessions for more personalized help, and
with agent mode, it can perform actions like booking appointments or adding items to carts on the user’s
behalf. The more a user uses Atlas, the smarter and more helpful it gets, though users are meant to remain in
control, with options to clear history, browse incognito, or limit what the model can access.

The launch certainly drew quite a bit of attention, with Google’s stock in particular falling as much as -4.8% the
day of the launch. However, shares somewhat recovered and ended the day down -2.2%. Access to Atlas is
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limited to MacOS for now and agent mode is still in beta and only available to paying users. More broadly,
despite other Al-powered web browser launches, Google’s Chrome continues to dominate the browser market
and has gained share in recent months as it has expanded its Gemini Al integration into Chrome. But will Atlas
change the balance of power? Its new agent capabilities and fundamental redesign will keep Google on its
toes.

See below for more details.

- Google fell as much as -4.8% the day of the launch but partially recovered to close down -2.2%, The stock
recovered through the week and ended up +2.7% and is still up +36.8% YTD

¢ OpenAl introduces ChatGPT Atlas — “the browser with ChatGPT built in”
o Atlas opens with a search bar where users can enter questions or URLs, while an "Ask ChatGPT"
button can be clicked to open a sidebar on an existing tab

As users use Atlas, ChatGPT can get smarter and more helpful
o Ifturned on, browser memories lets ChatGPT remember context from the sites user visit and bring
that context back when they need it
»  “Find all the job postings | was looking at last week and create a summary of industry trends
so | can prepare for interviews”
o BUT users are in control of what ChatGPT can see and remember as they browse: They can
clear entire browsing history or open an incognito window to temporarily log out of ChatGPT

Agent mode allows Atlas to handle certain tasks autonomously or semi-autonomously

o It's made to research, analyze, and automate tasks (such as planning events or booking
appointments while you browse)

o How does it work? “It uses the internet for you”: It accesses the user’s laptop and effectively
clicks around the internet on the person’s behalf based on the users’ browser history

o Example use case: Imagine you’re planning a dinner party and you have a recipe in mind; You can
give the recipe to ChatGPT and ask it to find a grocery store, add all the ingredients to a cart, and
order them to your house (but you can review before check-out and payment!)

OpenAl highlighted privacy and safety factors —
o Added safeguards to address new risks that can come from accessing logged-in sites or
browsing history while acting on your behalf
= Cannot code in the browser, download files, or install extensions
= Cannot access other apps on your computer or file system
=  Will pause to ensure the user is watching it take actions on sensitive sites, such as financial
institutions
= Can use agent in logged out mode to limit its access to sensitive data and the risk of it
taking actions as you on websites
o By default, Atlas will NOT use the content users browse to train their models, even if a user
opts into training, webpages that opt out of GPTBot will not be trained on

¢ While the browser is available for free, agent mode is only available for paying users
o Now available worldwide on macOS to Free, Plus, Pro, and Go users; Windows, iOS, and Android
are coming soon
o Also available in beta for Business, and if enabled by their plan administrator, for Enterprise and
Edu users
o Agent mode has now launched in preview...but at a cost (only available to Plus, Pro, and Business
users)
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¢ With the slew of Al-enhanced browser launches, any impact on the legacy browsers? Not really... in

fact, Google’s browser dominance has risen in recent months

o Despite the launch of Browser Company’s Dia, Perplexity’s Comet and others, none of the new

players are being used enough to appear in StatCounter’s analysis, the Co said, with all registering

<1% share

o As areminder, in September, Google integrated its Gemini Al model directly into Chrome,
enabling features like page summarization, tab-based synthesis, and context-aware

recommendations

No Browser Comes Close to King Chrome
Google's global share of the desktop browser market has strengthened
even as Al companies try to muscle in with their own products

/ Google Chrome / Microsoft Edge Apple Safari ./ Mozilla Firefox Opera
7 Other
80%

/

60

40

20

—

0

T T T T T T T T T T T T T
Sep Oct Nov  Dec Jan Feb Mar Apr  May Jun Jul Aug Sep
2024 | 2025

Source: StatCounter

Sources 2025: OpenAl 10/21, The Verge 10/21, TechCrunch 10/21, Livestream 10/21, Bloomberg 10/22

7) Quantum Was In The Spotlight This Week As Google Makes Another Breakthrough And The US Govt Eyes

The Space
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Advancements in quantum computing is something we have been keeping a keen eye on, and while real-world
applications are still years away, innovation in the space continues to accelerate. Google made headlines this
week after unveiling what it called the first-ever verifiable quantum advantage using its Willow chip, which
successfully ran an algorithm 13,000x faster than top supercomputers. The Co described it as a milestone
toward turning quantum computing from theory into practical science, with potential to one day model
molecules, design new drugs, and develop advanced materials.

But it wasn’t just Google’s stock that moved higher on the back of quantum-related news. Quantum computing
firms also rallied on reports that the Trump administration is exploring potential equity stakes in Cos like D-
Wave Quantum, lonQ, Rigetti Computing, and Quantum Computing in exchange for federal funding. A
Commerce Dept official put out a short statement denying active negotiations, but investors saw the brevity of
the statement as leaving the door open for future support or deal structures.

See more color below.
Google Achieves A Quantum Computing Breakthrough

o Google achieved the first-ever verifiable quantum advantage, meaning a quantum computer ran an
algorithm faster and more accurately than any classical supercomputer

o Google’s Willow quantum chip ran the “Quantum Echoes” algorithm 13,000x faster than top
supercomputers
o Importantly, the algorithm is verifiable, meaning it can be repeated on another quantum
computer, something it has not been able to show before

o This follows Google’s announcement back in Dec 2024 that Willow had solved a problem in five
minutes that would have taken a supercomputer 10 septillion years
o That’s 10,000,000,000,000,000,000,000,000 years — far longer than the age of the universe

o Google said its next goal was to move quantum computing from controlled demonstrations to
practical science, including modeling how atoms and molecules interact, which are simulations far beyond
the reach of classical computers

o “Just as the telescope and the microscope opened up new, unseen worlds, this experiment is a
step toward a ‘quantum-scope’ capable of measuring previously unobservable natural phenomena”
o It could become a powerful tool for mapping molecular structures, designing new drugs, and
developing advanced materials for batteries and quantum hardware itself
o BUT real-world use of quantum computers remains yrs away

-> What other commercial milestones have taken place recently in the quantum computing space? Back in
February, Microsoft unveiled a new chip which it claimed showed quantum computing is "years, not decades”
away, while IBM stated in June that it plans to deliver a practical quantum computer by 2029

-> Google’s stock was up as much as +1.6% on the back of the announcement
Quantum Computing Cos And US Govt Have Reportedly Been Having Equity Talks

e Several quantum-computing Cos are reportedly in talks w/ the Trump Administration to give the
Commerce Department equity stakes in exchange for federal funding...

o Cos including lonQ, Rigetti Computing and D-Wave Quantum are said to be discussing the US govt

becoming a shareholder as part of agreements to get funding
= Other Cos such as Quantum Computing and Atom Computing are reportedly considering
similar arrangements

o The Cos are discussing minimum funding awards from Washington of $10mn each in exchange for

government ownership
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-> D-Wave Quantum was up +13.8% on the back of the news, Rigetti Computing was up +9.8%, Quantum
Computing was up +7.2%, and lonQ was up +7.1%; YTD, these stock are up +288.7%, up +15.4.5%, down -
6.2%, and up +44.4%, respectively

e ...but the Trump administration denied the report

o “The Commerce Department is not currently negotiating equity stakes with quantum computing
companies,” a spokesperson said in a statement

o BUT quantum stocks stayed higher, as investors viewed the brief statement as leaving room
for potential deal optimism

= “Currently” could imply talks will be held later, and “equity” could suggest a different structure
in any kind of deal

o Rigetti weighed in w/ a statement: “We are continuously engaging with the U.S. government on
funding opportunities...If the U.S. does not lead in supporting these breakthroughs, others will,
posing significant risks to our national security”

Sources 2025: Google 10/22, WSJ 10/24, CNBC 10/23

8) The Entertainment Sector Is Keeping Everyone On Their Toes

Potential M&A and the streaming landscape continue to be in the spotlight, with WarnerBros Discovery at the
center of numerous deal-related headlines this week. The press has kept fuel on the potential consolidation
fire, with familiar names like Netflix, Comcast, and Apple being cited as circling the action (see Theme #2 for
Netflix's comments on potential M&A). Meanwhile, the streaming wars continue to evolve - Amazon is taking
another try with streaming gaming, Apple is making some new moves with MLS, and ESPN & Fox are
apparently seeing continued traction with their new sports streaming DTC offers. And to add a little more spice,
carriage deals negotiations also heated up this week.

See below for more details....
WBD Has Been At The Top Of Many Headlines This Week

¢ Warner Bros. Discovery reportedly rejected 3 offers from Paramount Skydance over the course of 4
weeks
o First & second offer: Mid-Sept, $19/shr, rising to $22/shr later that month
o Third offer: Oct 22" reportedly rejected an offer of $23.50/shr, comprised of 80% cash
» That offer represented an 87% premium to WBD’s share price and valued WBD at ~$60bn

e WBD’s BoD annc’d on Tuesday that it initiated a review of strategic alternatives to maximize
shareholder value

o Through this process, the WBD Board will evaluate a broad range of strategic options

o This will include continuing to advance the Co’s planned separation to be completed by mid-2026, a
transaction for the entire Co, or separate transactions for its Warner Bros. and/or Discovery
Global businesses

o As part of the review, the Co will also consider an alternative separation structure that would enable
a merger of Warner Bros. and spin-off of Discovery Global to shareholders

o Timeline? There is no deadline or definitive timetable set for completion of the strategic alternatives
review process

e CNBC’s David Faber also reported that Netflix & Comcast were among the interested parties
o Apple has reportedly decided against pursuing an acquisition of WBD

-> WBD shares are up +16.3% this week and are now up +100% YTD
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Key New Streaming Developments...Amazon Revamps Game Streaming, Apple Pushes MLS, &
Fox/ESPN Bundle Uptake Sees A Spike

Amazon launches revamped Luna game-streaming service

o What is it? Luna, now includes new beginner-friendly multiplayer games that can be controlled with
your phone

o The biggest change to the service is the addition of GameNight, a collection of ~25 local
multiplayer games that Amazon says are “designed to bring friends and family together in the living
room”

o Price? Luna is available at no extra cost for Prime members BUT players who want access to a
larger library of games can subscribe to Luna Premium, previously called Luna+, for $9.99/mo

Amazon and the NFL annc’d that Prime Video will broadcast the Nov. 28 Black Friday
Football game

o The game is between the Philadelphia Eagles and Chicago Bears and will be broadcast to 240+
countries, kicking off at 3pm ET

o Preceding the Black Friday Football game, at 9am ET, Prime Video will broadcast the return of
"The Skins Game," featuring the PGA TOUR's Tommy Fleetwood, Justin Thomas, Xander
Schauffele and Keegan Bradley from South Florida

o Prime Video will then transition to South Philadelphia, when Black Friday Football's pregame
coverage commences at 1:30pm ET from Lincoln Financial Field, prior to the Bears versus Eagles
kickoff at 3pm ET

o At the conclusion of live on-site NFL postgame coverage, the NBA on Prime tips off a
doubleheader at 7pm ET, highlighted by Bucks versus Knicks from New York, and finishing with
Mavericks versus Lakers in Los Angeles

MLS and Apple are offering the league’s entire slate of playoff matches to all Apple TV subscribers
at no addtl cost
o In addition to matches on Apple TV and MLS Season Pass, select playoff games will also be
available through Fox Sports in the U.S. (FS1 and Fox Deportes) and on TSN and RDS in Canada
o MLS Cup will air on Fox

Also, ESPN & Fox One have seen seeing spikes in subscriber sign-ups around weekends since
both launched on Aug 21, according to Antenna
o For the first 30 days after their respective launches, ESPN has amassed 2.1mn subscribers, while
Fox One has 1.1mn
o Fox One witnessed the best single weekend of nearly 350k, due to the rematch of Super Bowl
contenders Philadelphia Eagles-Kansas City Chiefs on September 14t

Carriage Feuds Heat Up

The Disney / YouTube fight continues...Disney now warns that ESPN and other networks may go
dark on YouTube TV at the end of the month
o Timeline: Disney’s existing carriage deal with YouTube TV ends at 11:59pm ET on October 30%"
o YouTube TV said it would offer subscribers a $20 credit if Disney’s networks are unavailable for “a
period of time”
o YouTube TV is again asking to ingest Disney’s streaming content, giving customers the ability to
view programming on Disney+, Hulu and ESPN+ without leaving the YouTube platform
» YouTube TV also asked for this in its negotiations with NBCUniversal and was rejected
» Disney has no plans to say yes to this request, according to people familiar with the
company’s thinking

A deadline is looming for a new carriage deal between Verizon’s Fios TV and Nexstar
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o If a deal is not reached when the current agreement expires on Oct 24, customers could lose

access to 14 stations in 10 markets
» This includes ABC, CBS and NBC affiliates carrying high profile sports, and the NewsNation
cable channel

o Where will it impact: The ATA said the TV blackout could impact Verizon customers in Providence,
R.l., Albany, N.Y., Buffalo, N.Y., Syracuse, N.Y., New York, N.Y., Harrisburg, Pa., Philadelphia, Pa.,
Washington, D.C., Richmond, Va., and Norfolk, Va., jeopardizing their access to regular programs,
news and sporting events

o Verizon said “we are currently in negotiations to reach a fair and reasonable agreement on your
behalf so we can continue to offer these channels to you”

Source 2025: ThatParkPlace 10/23, CNBC 10//22, Variety 10/13, NYTimes 10/22, Reuters 10/21, CNBC
10/23, LATimes 10/23, Google 10/21, zdnet 10/21, NFL 10/22, TechCrunch 10/22, MediaPost 10/20,
SportsBusiness 10/20, Deadline 10/22, Cordcutters 10/18, WBD 10/21, Verizon 10/22

9) Investors Continue To Worry About The Ad Agency Model...OMC’s Next Stop Is The IPG Merger

After Publicis’ strong upside, growth, and outlook comments, Omnicom delivered what was more in-line with
expectations with some cautious forward considerations. While organic revenue growth of +2.6% was
anticipated, it still sits at the low end of the +2.5-4.5% full year guidance range (vs Publicis, who raised their FY
organic guidance range for the 2" gtr in a row). Operating margins were a tad light as well. In terms of the big
picture environment, mgmt cited some stability in client spend which is a plus, and with 9-mo organic growth at
+3% yly, they are tracking within the guided range but mgmt did caution that Q4 performance will depend on
project work, which typically ranges from $200-250mn in potential.

On the innovation front, the Co is launching (at CES) its Omni Plus, a next-generation marketing operating
system, and the Co rolled out an agentic framework across the organization which has become their fastest
growing platform ever. Those are positive developments but (as also mentioned last week) investors remain
fearful about how Al will impact the agency model in the future.

The next big catalyst is the closing of the IPG transaction which is slated for “late November” pending EU
approval...

Please see more details below.

-> OMC rose +3% in reaction to earnings but is down -8% YTD while Publicis and WPP shares are down -16%
and -56%, respectively

OMC’s Q3 Was Roughly In-Line Though US Organic Growth Accelerated

e Q3 organic growth of +2.6% y/y was line w/ cons and slightly down from Q2’s +3%: But US
accelerated seq to +4.6%

e Verticals - organic growth:

o Media & Advertising: +9.1% yly, “while Creative continued to be impacted by lower levels of
project work due to macroeconomic uncertainty, media growth was strong across virtually all
geographies”

o Precision Marketing: +0.8% yly, “Solid growth in the U.S. was offset by declines in other markets,
primarily in Europe”

o Public Relations: -7.5% yly, “~$25mn or 80% of the decline results from no U.S. national election-
related revenue in 2025 versus 2024, with the majority of the remaining reduction occurring in the
U.K. We do expect similar declines in Q4 resulting from the difficult prior year comp to Q4 of '24,
which included spend related to the U.S. national elections”
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https://cordcuttersnews.com/apple-decides-not-to-buy-warner-bros-discovery-following-netflixs-lead/
https://ir.wbd.com/news-and-events/financial-news/financial-news-details/2025/Warner-Bros--Discovery-Initiates-Review-of-Potential-Alternatives-to-Maximize-Shareholder-Value/default.aspx
https://community.verizon.com/t5/Announcements/Verizon-Fios-TV-Content-Update-regarding-Nexstar/td-p/1831545

Healthcare: -1.9%, yly, “Both our U.S. and European agencies were down 2% organically as
recent new business wins did not fully replace some spending declines in the quarter on client
products that are in the process of coming off patent protection”

Branding & Retail Commerce: -16.9% yly, “market conditions continue to impact new rebranding
projects, new brand launches and in-store retail commerce”

Experiential: -17.7% yly, on a difficult comp against the Summer Olympics in 2024 as we expected
Execution & Support: +2% yly, “driven by growth in our Merchandising business, which was
partially offset by a reduction in spend in field marketing”

e Regions - US growth accelerated

O

O O O 0O O O

US (~53% of rev): +4.6% vs Q2 +3%
Other N. Amer: -0.2%

UK: +3.7%

Europe: -3.1% (although mixed by mkt)
Asia Pac: -3.7%

LatAm: +27.3%

ME and Africa: +5.9%

e Adj EBITDA margin @ 16.1% was slightly below cons; Adj EPS beat by +3.7%

) Q3 2025 Results
Ommnicom
Actual @3yy Cons Est % Surp
Revenue (Smmn) 4,040 | 47% 54,020 | 0.5%
Organic Rev Growth (%) 2.6% 2.6% |In-Line
United States 4.6% -
Other North America -0.2% -
United Kingdom 3.7% -
Euro Markets & Other Europe -3.1% -
Asia Pacific -3.7% -
Latin America 27.3% -
Middle East & Africa 5.9% -
Adj. EBITDA ($mn) 5651 4.7% $650 0.2%
Adj. EBITDA Margin 16.1% 16.2%
Adj EPS $2.24 10.4% $2.16 3.7%
Source: FactSet, StreetAccount F
@ LionTree

Organic Growth Is Still Tracking Within The FY 2025 Guidance Range

o The Co stated that “we're comfortable with our guidance and both EBITDA & EBIT and rev”

O

Q3 organic growth was +2.6%, 9 months organic growth was +3%, vs full year guidance +2.5-
4.5%

e The 2025 tax rate on adj basis is expected to be b/w 26.5%-27%.

e Share repurchases are still on track to total close to $600mn for FY

Client Spend Is Stable Though Q4 Project Spend Will Be A Swing Factor

¢ Client spend is currently stable, with some discipline-specific declines tied to the absence of U.S.
election-related spending, but overall client engagement and new business wins remain strong

O

“Public Relations declined 8%. ~ $25mn or 80% of the decline results from no U.S. national
election-related revenue in 2025 versus 2024, with the majority of the remaining reduction occurring
in the U.K. We do expect similar declines in Q4...”
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e Mgmt sees $200-500mn in potential Q4 project work, though visibility remain limited: This could be a
swing factor

o Key new business wins: Include American Express, Porsche, Intersnack, White Castle, OpenAl while
IPG won Amgen, Bayer, Anthropic and Paramount

The Co Is Integrating Al, Into Its Core Platforms (Notably Omni Plus), Using Agentic Frameworks To
Drive Client Outcomes

o Generative Al is layered in Omni Plus: “A key part of our operating system is our generative Al layer,
which is an agentic entry point to Omni Plus”

o Generative Al, “really affected every facet of our business and because we've integrated it into
every part of our workflow”

o “In one of our most recent wins for a large automotive company, our teams used integrated
agents, the agent framework that we talked about in not only this call, but in the previous earnings
call throughout the entire pitch process, which includes consumer research, creative concepting,
production and customer journey planning, ultimately enabling our teams to move not just with
speed but to develop really a differentiated creative solution”

o “Within our sports marketing units, we're using agents that are grounded on proprietary data
around experiential brand impacts of sporting events, concerts and festivals, which is allowing them
to really contextualize every concept that they explore for the work that they do for clients”

o “The commerce group is also using it very effectively”

o The health group continues to rewrite the way drug launches are being done and the
processes within that using an Al-first lens

10) The Week Started With The Cloud Crashing Down In A Major AWS Outage

Finally, amidst everything else that has happened in this jam-packed week, we quickly wanted to touch on the
event that started this week off with a bit of a flurry. In the early hours of Monday (October 20t"), Amazon Web
Services (AWS) experienced a major outage centered in its US-EAST-1 region, the Co’s oldest and most
heavily used hub, causing widespread disruptions across websites, apps, and platforms for over 12 hours. At
its peak, 50k+ outage reports were logged, and according to Tenscope, the downtime reportedly cost
companies ~$75mn/hr.

As has happened in the past with similar outages, such as the recent Google Cloud outage and the 2024
CrowdStrike update failure that took down large swaths of Microsoft's cloud svs, this latest AWS disruption is a
stark reminder about the concentration and connectiveness of our bigger picture tech infrastructure. While
there are benefits of having the big three cloud players (Amazon, MSFT, and Google) keeping the internet
running with respect to cost efficiencies, standardization, and stronger cybersecurity, outages like these
underscore how concentrated dependencies can quickly turn isolated technical glitches into widespread (often
global) disruptions.

See below for a quick overview of the outage this week and some key impacts.

¢ In the early morning of Oct 20th, Amazon Web Services suffered from what became a multi-hour
outage that affected a mix of websites, apps and platforms
o At 12:11am PDT, AWS started experiencing outages
o At 2:01am PDT, the specific problem was identified and work on a fix began
o Collectively, reports on Down detector hit a high of 50k+ reports, starting around 7:50 am

e The AWS outage was caused by a malfunction in the health monitoring system of network load
balancers within AWS's Elastic Compute Cloud (EC2) internal network
o This malfunction led to incorrect health status across the EC2 internal network
= This caused misreported health data and disrupted internal routing

25



o As aresult, DNS resolution for critical services began failing, leading to cascading failures in
dependent services

o Specifically, AWS’s oldest and most heavily used hub “US-EAST-1” went down
o The outage started at 1:00 am PDT and ran all the way through to 3:00pm PDT
o When a regional dependency fails (as in this case), impacts propagate worldwide because many
“global” stacks route through Virginia at some point
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¢ The outage had significant global reach and deep cross-sector impact
o Downdetector captured 17mn+ outage reports globally across 60+ countries, with the US (>6.3mn)
and UK (>1.5mn) leading outage volumes
o Svs with the most reports included Snapchat (~3mn), Roblox (~716k) and Amazon retail (~698k),
and spanned everything from banking to gaming svs

e Per Tenscope estimates, about ~$75mn was likely lost per hr that the outage continued — with
Amazon itself taking more than $72mn of that
o Amazon: $72,831,050 per hr
Snapchat: $611,986 per hr
Zoom: $532,580 per hr
Roblox: $411,187 per hr
Fortnite: $399,543 per hr
Canva: $342,466 per hr
Slack: $194,064 per hr
Reddit: $148,402 per hr

O O O O O O O
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Concentration risk with large blast radius
from AWS US-EAST-1
Downdetector” | October 20, 2025

Brands are illustrative; dependencies vary (multi-cloud/common third-party services)
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Market Changes the Past Week

Benchmark Abs. Value W/W Change
S&P 500 6,792 1.0%
NASDAQ 23,205 2.3%

Dow Jones 47,207 2.2%

Gold £4,110 (2.2%)
WTI Crude $61.39 7.4%
10-Year Treasury Yield 3.00% {(0.6) bps
Bitcoin 5110,8g0 4.0%
Ether 53,044 2.8%

LionTree TMT Universe Performance (~220 stocks)

Best-Performing Stocks

Worst-Performing Stocks

Clover Health

41.05%

AST SpaceMobile

iHeartMedia, Inc. 27.0%  Altice USAInc (9.2%)
Vivid Seats Inc 24.6%  Nefiflix Inc. (8.7%)
Rackspace Technology, Inc. 23.0%  Coursera Inc. (8.3%)
Six Flags Entertainment Corp. 23.1%  Lucky Strike Entertainment (6.0%)
MNTN 22.9%  Chewy Inc. (0.2%)
Taboola.com Ltd 18.0%  T-Mobile US Inc. (5.0%)
The RealReal 17.8% ITVplc (4.8%)
Lumen Technologies Inc 17.25 DigitalOcean Heoldings Inc (4.7%)
Clear Channel Outdoor Holdings 17.1%  ATET Inc (4.6%)
Best-Performing Worst-Performing

Sub-Industries - Sub-Industries B
Entertainment Facilities/ Theme Par] 11.0%  Satellite Communications (8.1%)
Cybersecurity Seftware 8.8% TS Media/Video (4.4%)
Digital Real Estate 7.59 Sports & Sports Betting (2.4%)
China Internet [ Tech 5.8%  Music (2.3%)
Ad Tech 5.8%  Space (2.0%)
e-Commerce 5.28 EdTech (1.9%)
Application Software 4.4%  Pay-TV/ Broadband (1.6%)
Hardware/Handsets 4.0%  Live Events (1.4%)
Payments / Fintech 3.09 Consumer Retail (0.0%)
Internet/Advertising 2.8%  European Media (0.4%)

Advertising/Ad Agencies/Ad Tech

Paramount Skydance annc’d Jay Askinasi as CRO for ad sales, joining Nov. 3, while John Halley
remains in a yet-unclear role. The Co aims to boost digital ad rev amid streaming growth, competing
w/ Amazon & Google. Askinasi’s digital ad-tech background complements Halley’s expertise. (Variety)

LinkedIn’s ad rev is forecast to hit $8.2bn in 2025 (18.3% YoY growth), rising to $11.3bn by 2027,

per WARC. Its B2B focus, Al tools, video formats & CTV integration drive gains. LinkedIn outpaces

Snapchat ($6bn), Pinterest ($4.2bn), Reddit ($2.2bn). (MediaPost)

Global media cost inflation hit 4.3% in 2025, up 0.5 pts YoY, per WFA Outlook. Forecast for 2026

shows slight deceleration to 4.2%. U.S. ad inflation rose to 3.8%, expected to reach 4.0% next yr.
Linear TV costs rose 5% due to shrinking audiences; broadcaster VOD leads w/ ~+5% inflation, while

CTV remains flat (~+1%). (MediaPost)
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https://www.mediapost.com/publications/article/410069/linkedin-ad-spend-forecast-to-surge-through-2027.html?utm_source=newsletter&utm_medium=email&utm_content=headline&utm_campaign=140310&hashid=QEna2UwES-eCn4U4s4i8cg
https://www.mediapost.com/publications/article/410016/advertising-media-cost-inflation-accelerates-this.html

TV ad impressions for NFL rose 12% yly in 3Q25; college football saw a 16%+ jump. NFL’s nat'l
TV ad spend grew 9.7%, college football up 22.5%. News shows held 9 of top 20 spots by impressions,
most ranked higher y/y. QSR led brand category in 6 of top 10 programs. (Cynopsis)

Mubadala Capital, unit of Abu Dhabi’s sovereign wealth fund, is exploring a deal to acquire
billboard operator Clear Channel Outdoor, per Bloomberg. Anson Funds pushed for the sale last
month amid rising outdoor ad deal activity. The San Antonio-based Co holds ~$6.4bn debt. (Reuters)

Artificial Intelligence/Machine Learning

Anthropic annc’d a major expansion w/ Google Cloud, gaining access to ~Imn TPUs and svs to
train Claude models. The deal, worth tens of bn$, boosts Al infra and supports growing demand.
Anthropic cites TPUs’ efficiency and cost benefits. The Co’s Claude models are used by cos like Figma
and Palo Alto Networks. (PR Newswire)

Anthropic annc’d Claude’s auto memory upgrade for Pro/Max users, enabling recall of past
chats w/o prompts. Max users get access now; Pro rollout is cont'd. Users can edit, toggle, or
separate memories. Claude now rivals ChatGPT/Gemini, which had memory earlier. (The Verge)

Synthesia, a UK Al video start-up known for its hyper-realistic multilingual avatars, rejected a
$3bn takeover offer from Adobe to stay independent. Despite Adobe’s prior $10mn investment and
Meta’s interest, CEO Riparbelli aims to take the Co public. Synthesia’s rev rose 82% to $58.2mn in
2024, w/ a $56.5mn pre-tax loss. (The Times)

Reddit sued Al startup Perplexity in NY federal court, alleging it scraped Reddit data unlawfully
to train its Al search engine. Reddit claims Perplexity bypassed protections, citing a 40-fold citation
increase post cease-and-desist. (Reuters)

Tesla annc’d its Al5 chip will be made by Samsung (TX) & TSMC (AZ) for “excess production. ”
Chips not used in EVs/robots may go to data centers. Al5, cont’'d from Autopilot hardware, is tailored for
Tesla’s needs, omitting legacy parts for speed. Musk said it may offer 10x better Al perf/$ vs rivals.
(CNBC)

Lumen & Palantir annc’d a multi-yr, multi-mn-$ strategic partnership to accelerate enterprise Al
adoption. Pairing Palantir's Foundry & AIP w/ Lumen’s Connectivity Fabric, the cos aim to boost Al
deployment speed, security & efficiency across multi-cloud setups. (Business Wire)

Alibaba annc’d Quark Al Glasses priced at ~$660, w/ pre-sale from Oct. 24 and Dec. shipping.
Powered by Qwen LLM, features include hands-free calling, music, and real-time translation. Also
unveiled Al Chat Assistant in Quark app, enabling Al search, photo editing, and writing. (CNBC)

YouTube annc’d a new Al likeness detection tool for creators in its Partner Program, enabling
them to flag and request removal of unauthorized Al-generated videos using their face. Initially
tested w/ talent from CAA, the feature works like Content ID and may show actual, unaltered clips. (The

Verge)
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o Meta will lay off ~600 from its Al unit to streamline ops and solidify Alexandr Wang’s leadership.
Cuts affect FAIR and infra teams but spare TBD Labs. CEO Zuckerberg, frustrated w/ Al progress post-
Llama 4, backs Wang’s hires. Meta’s Superintelligence Labs now has <3,000 staff. (CNBC)

¢ Amazon plans to automate 75% of its ops, aiming to replace ~600,000 jobs w/ robots by 2033.
Internal docs show cost-cutting goals, w/ $12.6bn in savings by 2027. (The New York Times)

o Google annc’d updates to Al Studio, enhancing dev workflows. A unified Playground now supports
Gemini, GenMedia (Veo 3.1), TTS & Live models. New homepage, rate limit page & Maps grounding
boost usability. Saved system instructions & revamped API Key mgmt offer more control. (Google)

¢ OpenAl annc’d Project Mercury, enlisting 100+ ex-bankers from JPMorgan, Goldman Sachs &
others to train Al for financial modeling. Contractors earn $150/hr to build models for IPOs,
restructurings, etc., w/ early access to Al aimed at replacing junior bankers’ grunt work. (Yahoo
Finance)

o Meta Al’s app saw a sharp rise in usage post-launch of its ‘Vibes’ Al video feed . Daily users hit
2.7mn, up from 775K, w/ downloads reaching 300K/day. Compared to ChatGPT, Grok, and Perplexity,
Meta Al saw a 15.58% user increase while rivals declined. (TechCrunch)

o Airbnb CEO Chesky said the Co relies heavily on Alibaba’s Qwen Al, citing it as “fast, cheap”
and better suited than ChatGPT. Despite using 13 models incl. OpenAl & Google, Qwen’s open-
source flexibility stood out. Alibaba has released 300+ models powering ~170K derivatives, making it
the largest open-source Al ecosystem. (Yahoo Finance)

e Samsung annc’d a new Perplexity Al app for all 2025 TVs, w/ 2023-2024 models getting it via OS
upgrade later this yr. The app includes a free 12-month Perplexity Pro sub, offering GPT-5, Claude
4.5, Gemini 2.5 Pro, Research Mode & image creation. (TechRadar)

¢ OpenAl annc’d stricter controls on Sora 2 deepfakes after Bryan Cranston and SAG-AFTRA
raised concerns over unauthorized Al clips. The Co will work w/ talent unions incl. UTA and CAA to
protect likeness rights. Sora now requires opt-in for voice/image use and responds swiftly to
complaints. (CNBC)

¢ Al models Grok, DeepSeek, and Claude Sonnet 4.5 led the “Alpha Arena” crypto trading contest,
each earning 25%+ returns. GPT-5 and Gemini 2.5 Pro posted 28%+ losses. Each model traded w/
$10K on Hyperliquid, aiming for risk-adjusted gains. (Yahoo Finance)

o DeepSeek Al annc’d DeepSeek-OCR, a vision-based system for compressing long contexts via
optical 2D mapping. Using DeepEncoder and DeepSeek3B-MoE-A570M, it achieves 96%+ OCR
precision at 9-10x compression and ~60% at 20x. It processes 200,000+ pages/day w/ one GPU,
supports multi-resolution, and enables efficient LLM training. (DeepSeek)

e Anthropic annc’d Claude Code’s web app rollout for Pro ($20/mo) and Max ($100-$200/mo)
users, expanding access beyond CLI. Claude Code, now contributing ~$500mn in rev, lets devs
manage Al coding agents via browser or iOS. 90% of the product is Al-written. (TechCrunch)
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Al music startup Suno, generating ~$100mn in annual rev, is in talks to raise over $100mn at a
$2bn valuation. Despite a lawsuit from Sony, UMG & Warner alleging copyright infringement, Suno
claims its tech creates original content. Co-founder Shulman denies stream-ripping. Suno previously
raised $125mn. (Music Business Worldwide)

Spotify annc’d a feature letting users follow venues for concert updates. Followed venues appear
in users’ libraries w/event calendars, genre filters & daily live feed updates. Users can tap shows to

book via partners like Ticketmaster. Spotify’s “Concerts Near You” playlist offers 30 songs from local
artists. (TechCrunch)

Broadcast/Cable Networks

Charter’s Spectrum plans to divest Lakers-focused SportsNet, hiring Raine Group to broker a
sale amid RSN decline. Lakers earn $192.10mn in 2025-26, rising to ~$250mn by 2031-32. Buyers
may demand rev cuts. Main Street Sports, Amazon, Google, ESPN eye deal. Valuation: $1.5-$2bn.
(Cord Cutters News)

Cable/Pay-TV/Wireless

Orange posted a Q3 core profit of €3.44bn ($4.01bn), beating mkts’ €3.43bn forecast, driven by
cost control and customer growth. It raised its full-yr EBITDAaL guidance to 23.5%. Fibre users hit
16mn; mobile base rose to 100.4mn. CFO Martinez said Orange is eyeing acquisitions in France and
Spain, incl. bids for MasOrange and SFR. (Reuters)

Telia Co annc’d Q3 2025 results, showing 1% rev growth and 4.4% adj EBITDA rise, driven by
cost discipline. Free cash flow hit SEK 2.9bn, aided by working capital gains. Sweden/Baltics
outperformed; Norway lagged. Strategic moves incl. TV divestment, Latvia exit, and Bredband2 bid.
(Investing.com)

Charter Comm. to lay off ~1,200 staff, ~1% of its 95,000 workforce, focusing on corporate roles
to streamline ops. Sales/svs teams unaffected. Move follows peers like Comcast & Paramount
Skydance. Charter lost 117K internet users in Q2, added 500K mobile lines vs. 538K expected.
(Reuters)

Capital Market Updates

Global hedge fund capital hit a record ~$5tn in Q3, per HFR, w/ 8,464 funds—highest since 2015.
Q3 saw $33.7bn in new investor inflows, strongest since 2007. Equity hedge funds led w/ $18bn
inflows. Growth driven by M&A, crypto, and prime brokerage profits at major U.S. banks. Total 2025
inflows reached $71bn, best 9-mo. start since 2014. (Reuters)

Despite a gov’t shutdown, US IPOs are surging as cos like Navan and Beta Tech push ahead w/
unconventional plans. Navan aims to raise ~$960mn w/ a tight $24—$26 range, while Beta targets
$825mn w/ a wider $27-$33 range, backed by $300mn from cornerstone investors. Seven cos now use
the SEC’s 20-day workaround. (MSN)
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Cloud/DataCenters/IT Infrastructure

SAP SE annc’d its cloud rev for 2025 will likely hit the low end of its €21.6bn—€21.9bn guidance
due to global trade headwinds. Q3 cloud rev rose 27% yly to €5.29bn, slightly below analyst
expectations. Despite a 2.7% share drop, CEO Klein remains optimistic, citing strong biz pipeline and
adj profit now seen at the upper end of €10.3bn—€10.6bn. (MSN)

THG Ingenuity & Google Cloud annc’d a strategic collab to modernise digital commerce. THG
will migrate infra to Google Cloud, integrate Vertex Al & Gemini for Al-driven svs incl. predictive
planning, fulfilment & storefronts. THG Studios to use Veo/Imagen for creative content. (PR Newswire)

OpenAl, Oracle & Vantage annc’d a $15bn+ Lighthouse data center campus in Port Washington,
WI, part of the Stargate expansion. Completion by 2028, it'll add ~4,000 union construction jobs &
1,000+ long-term roles. (Business Wire)

Meta annc’d a $27bn financing deal w/ Blue Owl Capital for its largest data center project,
Hyperion, in Louisiana. Meta retains ~20% equity; Blue Owl contributed $7bn cash. The facility will
deliver 2GW compute capacity for Al model training. Meta gets ~$3bn payout, expects 500+ jobs.
(Reuters)

Alibaba Cloud annc’d Aegaeon, a GPU pooling system that cut Nvidia GPU use by 82% in Al
model serving. Beta tested for 3+ mnths, it reduced GPUs from 1,192 to 213 for models up to 72bn
parameters. Aegaeon enables auto-scaling at token level, letting 1 GPU serve up to 7 models, slashing
latency by 97%. (Yahoo Finance)

Crypto/Blockchain/web3/NFTs

Coinbase annc’d a ~$375mn deal to acquire Echo, a crypto fundraising platform founded by
trader Cobie. Echo enables private/public token sales and has raised over $200mn since last yr. This
marks Coinbase’s 8th deal in 2025, aiming to expand svs for early-stage cos. (The Wall Street Journal)

Tether, the largest USD-pegged stablecoin issuer, annc’d it hit 500mn users, calling it a major
financial inclusion milestone. USDT supply nears $182bn, far ahead of Circle’s $75bn USDC. CEO
Ardoino said “programmable money” is a peer-to-peer social network. Tether may raise $20bn at a
~$500bn valuation. (The Block)

Cybersecurity/Security

AppLovin, a $200bn ad tech Co, faces SEC and state AG probes over alleged misuse of
consumer data, incl tracking minors via digital “fingerprints. ” Short-sellers claim its “Array”
product enabled forced app downloads. AppLovin denies wrongdoing, stating users must consent and
its platform complies w/ industry norms. (New York Post)

eCommerce/Social Commerce/Retail
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Walmart annc’d its $44.5mn purchase of a Norwalk, CT mall, marking its 3rd retail property buy
since Jan., totaling $118.1mn. The Co aims to own key locations, echoing past retail giants. Recent
buys include Bethel Park (w/ Walmart) and Monroeville Mall (to be redeveloped). (Cord Cutters News)

Retailers are cutting back on free returns to offset rising tariff costs. Brands like Joe & Bella and

Springrose now offer opt-in return insurance, saving ~80% on return costs. Bejou shortened its return

window to 5 days. A report shows 72% of retailers now charge return fees, up from 66%. Tariffs, fraud,
and inflation are driving this shift, risking customer loss but improving cos’ margins. (Digiday)

LVMH is exploring a sale of its 50% stake in Rihanna-backed Fenty Beauty, w/ Evercore
advising, sources said. Fenty Beauty, co-founded in 2017, made ~$450mn in net sales in 2024 and
may be valued at $1bn—-$2bn. The Co’s inclusive makeup line is sold via Sephora and Amazon. LVMH,
Rihanna, and Fenty reps declined to comment. (Reuters)

Costco annc’d a membership fee hike in Sept. 2024—individuals now pay $65/yr, execs $130/yr.
Despite this, total memberships rose to 68.3mn (up from 63.7mn in 2024). Biz memberships hit
12.7mn. Renewal rates remain strong: 92% in U.S., 90% globally. Rev from fees rose 10%, net sales
up 8%. (The Detroit News)

Mattel missed Q3 estimates as North America rev fell ~11. % due to retailer delays amid
economic uncertainty. Adj profit hit $0.89/share vs est. $1.07; rev was $1.74bn vs $1.83bn est.
Tariffs, inflation hurt adj gross margin (50.2% vs 53.1% YoY). Co is diversifying supply chain, expects
strong Q4. (Reuters)

Secondhand luxury sales are outpacing new goods, posing a challenge to top brands. Resellers
like The RealReal and Fashionphile report >10% growth in 2025, while new luxury rev has been flat for
6 gtrs. Gen Z & millennials favor resale due to high prices & economic caution. Brands like LVMH,
Louis Vuitton & Chloé are reacting by reissuing popular old items. (The Wall Street Journal)

Consumers plan to spend ~40% of holiday budgets on secondhand gifts, per ThredUp-
GlobalData survey. ~47% may sell items to fund purchases. Millennials show 80% openness to resale
gifting. Avg. holiday budgets to drop 10.2% to $1,133. ThredUp’s Q2 rev rose 16% to $77.7mn; active
buyers up 17%. (Retail Dive)

Electric & Autonomous Vehicles

Waymo, a unit of Alphabet, annc’d manual testing of autonomous vehicles w/ human drivers at
Newark Liberty Intl. Airport in partnership w/ the Port Authority. The move aims to expand robotaxi
ops in NYC mkts. Despite regulatory hurdles and costly tech, Waymo cont’d growth via ride-hailing/fleet
deals. (Reuters)

GM annc’d new tech at its “GM Forward” event, incl. Google Gemini Al in vehicles by next yr
and hands-free, eyes-off driving by 2028. Plans also feature a centralized computing platform,
cobots, and expanded GM Energy svs. Rev from svs hit $2bn in Q3, w/ $5bn deferred rev. CEO Barra
said rollout will be faster than prior efforts, aiming to transform cars into intelligent assistants. (CNBC)
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e Baidu annc’d a deal w/ Swiss Post’s PostBus to launch Apollo Go robotaxis in Switzerland.
Trials start Dec. 2025; full ops by Q1 2027. This follows Baidu’s Aug. pact w/ Lyft and earlier Uber deal
to expand globally. Vehicles will serve St. Gallen, Appenzell Ausserrhoden & Innerrhoden. (Reuters)

¢ Neolix has deployed ~10,000 autonomous robovans in China, marking a major milestone
despite ongoing delivery challenges. Operating at Shenzhen’s Futian station post-rush hour, the
robovans transport parcels along fixed routes, using audio alerts and safety stops for pedestrians.
(Nikkei Asia)

e Avride secured up to $375mn in strategic investment and commitments from Uber and Nebius,
enabling rapid scaling of its autonomous driving tech and svs. The funding supports fleet growth,
Al-driven dev, and expansion. Avride’s robotaxi launch on Uber is planned in Dallas by end of 2025;
delivery robots already operate via Uber Eats in Jersey City, Austin, and Dallas. (Business Wire)

¢ NHTSA has opened a probe into Waymo after a robotaxi drove around a stopped school bus in
Atlanta w/flashing red lights. Waymo claims the bus blocked its view. The Co issued a software
update and emphasized safety, citing fewer crashes vs. human drivers. (TechCrunch)

Film/Studio/Content/IP/Talent

e Disney’s Tron: Ares faces a projected $132.7M loss despite a $220M net budget and $103M
global cume by its 2nd weekend. Rev totals ~$214.8M incl. theatrical, home ent., TV & airline svs.
High costs stem from P&A ($102.5M), stunts, concerts, and residuals. Weak screenplay, limited star
appeal, and poor Gen Z turnout hurt mkts. (Deadline)

o Adam Driver revealed Disney rejected a Star Wars sequel focused on Ben Solo, despite
Lucasfilm’s support. The film, tentatively titled The Hunt for Ben Solo, was developed w/ Steven
Soderbergh and writer Scott Z. Burns post-Rise of Skywalker. Though the script was praised, Disney
execs Bob Iger and Alan Bergman declined, citing disbelief in Ben’s survival. Driver confirmed the
project “is no more.” (The Hollywood Reporter)

¢ Hollywood cont’d global production despite Trump’s renewed 100% tariff threat on foreign-
made films. Studios spent $24.3bn overseas vs. $16.6bn in U.S. over past yr, drawn by tax breaks,
lower costs & top-tier soundstages. UK led w/$8.7bn, Canada $6.4bn. Industry seeks U.S. tax
incentives over tariffs; CREATE Act aims to extend deductions. (Reuters)

FinTech/InsurTech/Payments

o PayPal is set to boost its stake in German ecommerce firm Shopware from ~11% to ~41%,
acquiring shares from Carlyle Group. Shopware, founded by the Hamann brothers, serves 50K+ cos
and hosts 3,100+ tech partner apps. Deal terms, rev, and financials remain undisclosed. (Tech in Asia)

Handheld Devices & Accessories/Connected Home

¢ Amazon annc’d smart delivery glasses for DAs, integrating Al, computer vision, and geospatial
tech to enhance safety and navigation. Devices offer hands-free scanning, turn-by-turn directions,
and proof of delivery. Built w/ DA feedback, they include a vest controller, swappable battery, and
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emergency button. Amazon invested $16.7bn in DSPs since 2018, w/ $1.9bn in safety and Al tools.
Future updates may add defect detection and hazard alerts. (Amazon)

Live Entertainment/Theme Parks/Concerts/Experiential

o NFL star Travis Kelce joined activist firm Jana Partners to push for changes at Six Flags. Jana,
holding ~9% of shares, aims to enhance shareholder value and guest experience. Kelce, a lifelong fan,
teams w/ ex-Gap CEO Glenn Murphy and tech exec Dave Habiger. Six Flags, formed via an $8bn
merger in 2024, may benefit from Kelce’s public profile in the campaign. (The Hollywood Reporter)

Macro Updates

e Trump annc’d termination of all U.S.-Canada trade talks over a $75mn Ontario ad featuring
Reagan criticizing tariffs. He called the ad “fake” and accused Canada of trying to sway a pending
Supreme Court case. The Reagan Foundation said the ad misrepresents a 1987 address and is
reviewing legal options. (CNBC)

Metaverse/AR & VR

¢ Samsung annc’d Galaxy XR, the first headset powered by Android XR, blending digital and real-
world experiences. Users can explore apps w/ voice, hands, and eyes, enjoy immersive content, and
create in infinite workspaces. (Google)

Online Travel

e Activist investor Starboard Value, holding a 9% stake in Tripadvisor since early Jul, plans to
discuss needed changes at the travel-review Co during the 13D Monitor Summit. Starboard, led
by Jeff Smith, has engaged Tripadvisor for weeks. The Co’s mkts cap is ~$1.8bn; shares rose 17%
since Starboard’s investment but only 0.33% over 12 mos. (Reuters)

Regulatory

e The Trump admin is weighing curbs on exports to China made w/U. S. software, incl. laptops &
jet engines, in response to China’s rare earth restrictions. The move, if adopted, could disrupt
global tech trade & raise tariffs to 155%. Treasury Sec. Bessent said “everything is on the table.”
(Reuters)

o CMA confirmed Apple & Google have strategic market status (SMS) in mobile platforms incl.
0OS, app distribution, browsers. Decision follows Jan. investigations & proposals. SMS enables
targeted interventions to boost competition. CMA found entrenched market power; switching is rare. Al
devs unlikely to shift dominance. (GOV.UK)

o Apple launched a broad legal challenge against the EU’s Digital Markets Act, calling its
obligations “onerous” and a threat to privacy, security, and IP rights. The Co disputes rules
forcing iPhone interoperability, App Store regulation, and iMessage scrutiny. (Irish Examiner)
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FL Attorney General James Uthmeier issued criminal subpoenas to Roblox, probing if the
gaming platform’s actions/inaction enable child predators. Allegations include poor age
verification, lax content moderation, and misuse of “Robux” to exploit minors. Victims claim the Co
failed to warn parents or report abuse. (My Florida Legal)

Shutterstock annc’d it received notice from UK’s CMA to refer its proposed merger w/ Getty
Images to Phase 2 review unless competition concerns are addressed. Shutterstock remains
committed to the deal and will work w/ Getty to secure clearances. The Co offers creative content, Al
svs, and studio production, aiming to fuel impactful work globally. (PR Newswire)

Ticketmaster, sued by FTC over scalping collusion, annc’d it will ban multiple accounts and
shut down TradeDesk. Live Nation denies wrongdoing, citing ~3% rev from secondary mkts. New
policy limits users to one account, enforced w/ Al and ID tech. All resale listings need taxpayer ID. (The
Hollywood Reporter)

Satellite/Space

About 67. 1% of BEAD locations will get fiber, 20.5% LEO satellite (mainly SpaceX & Amazon
Kuiper), 10% fixed wireless, and 2.4% coax. Kuiper ranked 2nd despite lacking a commercial
network. Maine & Hawaii favor LEO due to terrain/islands. Maine gave ~8,800 free Starlink kits; Hawaii
plans fiber for 5,700 homes, satellite for 1,300. (Fierce Network)

SpaceX annc’d V3 Starlink satellites, offering gigabit speeds and boosting network capacity to
60 Tbps. Each satellite supports 1,000 Gbps downlink and 200 Gbps uplink, over 10x V2 Mini’'s
performance. V3s weigh ~2,000kg, requiring Starship for deployment. Launches may begin next yr;
users may need new hardware. (Cord Cutters News)

SpaceX launched 56 Starlink satellites via Falcon 9, surpassing 10k total launched. Of these,
~8,608 remain operational; ~1,400 were decommissioned. Starlink satellites last ~5 yrs before de-
orbiting. The 132nd Falcon 9 launch of 2025 ties the annual record w/ 2+ months left. (The Verge)

Social/Digital Media

Snap is seeking to raise ~$1bn for its AR glasses unit, w/ CEO Evan Spiegel in talks w/ investors
incl. Saudi Arabia’s Public Investment Fund. Plans include turning the Specs hardware unit into a
semi-independent subsidiary—similar to Waymo under Alphabet—rather than a full spin-off. (Sources
News)

Tinder annc’d expansion of its Face Check feature in the U.S., requiring new users to verify
identity w/ a video selfie. The tech, already live in CA, Canada, and parts of Asia, aims to cut fake
profiles. Verified users get a badge; Tinder stores encrypted face data. (TechCrunch)

YouTube annc’d a new Shorts feature allowing mobile users to set daily scrolling limits to
manage screen time. Once the limit is hit, Shorts pauses w/ a dismissible notification. The feature,
similar to TikTok’s and Instagram’s, is rolling out gradually and will expand to parental controls later this
yr w/ non-dismissable alerts. (The Verge)
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Sponsored YouTube videos surged 54% YoY in H1 2025, per Tubefilter’s Gospel Stats, as
brands bet on creator-led ads not reflected in Google’s YouTube rev. E-commerce cos like
Amazon are gaining ad share, projected to hit 18% by 2027 vs. 0.4% in 2008. (Axios)

TikTok’s updated law enforcement policy weakens user protections, allowing data sharing w/
gov’t and regulatory authorities w/o prior notice. The Co declined to confirm if it's sharing info w/
ICE. New language softens rejection stance on data requests. Amid Trump admin pressure, TikTok’s
U.S. ops face political influence. In Indonesia, TikTok shared user data post-license suspension, raising
global privacy concerns. (Forbes)

Software

IBM’s Q3 rev rose 9.1% to $16.3bn, w/ adj profit of $2.65/share beating estimates. Red Hat unit
grew 14%, below 16% forecast, sparking investor concern. Software rev hit $7.21bn (+10%), consulting
rev $5.32bn (+3.3%), infra rev $3.56bn (+17%) driven by z17 servers. (The Business Times)

Sports/Sports Betting

Goldman Sachs Asset Mgmt nears $1bn deal to acquire controlling stake in Excel Sports Mgmt,
per Financial Times. Move aligns w/ Goldman’s alt strategy incl. mid-sized buyouts & private credit.
Excel, founded in 2002 by Jeff Schwartz, evolved from boutique basketball agency to global sports firm,
expanding into baseball & golf. (The Middle Market)

Tech Hardware

Apple warned it may disable App Tracking Transparency (ATT) in Europe due to “intense
lobbying” in Germany, Italy, etc. ATT, launched in May 2021, led to a 54.7% drop in tracking.
Regulators claim ATT is anticompetitive, citing Apple’s alleged double standards. (9to5Mac)

Intel annc’d Q3 rev of $13.65bn vs. est. $13.14bn, w/ adj EPS of 23¢. Net income hit $4.1bn,
reversing a $16.6bn loss YoY. U.S. gov’'t became top shareholder in Aug. via $8.9bn investment. Intel
also secured $5bn from Nvidia to integrate CPUs w/ Al GPUs. Foundry biz posted $4.2bn rev, all
internal. (CNBCQC)

Apple's iPhone Air failed to meet expectations, prompting an 80% production cut by Q1 2026.
Analysts cite weak demand, w/some components discontinued by end-2025. The Air's thin 5.6mm
design compromised features, echoing past failed models like the mini and Plus. Samsung faced
similar issues w/its Galaxy S25 Edge. (MacRumors)

Apple shares hit a record $262.24 after iPhone 17 sales outpaced iPhone 16 by 14% in U.S. and
China in the first 10 days, per Counterpoint. Loop Capital upgraded the Co to buy, citing strong
demand. Features like better chip, display, and selfie camera at same price drove rev. Evercore
expects upside in Sep-qtr earnings. (CNBC)

Xbox annc’d next-gen hardware dev w/ AMD, aiming for more player choice. The $1,000 ROG
Xbox Ally X handheld, made by ASUS, sparked debate due to high pricing—blamed on tariffs &
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macroeconomic factors. Despite OS issues, it's selling well. Xbox execs stress innovation & flexibility,
hinting at future devices beyond traditional consoles. (Kotaku)

SK Telecom’s Al svs “A. ” hit 10mn MAU in Sept., doubling from 5.5mn in Oct. 2023. Growth
stems from its Al ecosystem expansion strategy, incl. new features like “Note,” “Briefing,” and “Agentic
Workflow” in the 4.0 update. A. Phone added call recording/summarization in Sept.—Oct. 2023.
(BusinessKorea)

Towers/Fiber

Tele2 annc’d Q3 2025 results w/ SEK 5. 6bn (€0.52bn) end-user svs rev, up 2% YoY, and total rev of
SEK 7.4bn, up 1%. Adj EBITDAaL rose 11% to SEK 3.1bn. Equity free cash flow hit SEK 1.8bn. Capex-
to-sales guidance cut to ~12%. 5G now covers 99.9% of Sweden; 2G/3G shutdown set for Dec.
(Advanced Television)

Video Games/Interactive Entertainment

Krafton, maker of PUBG and InZOl, annc’d an “Al First” strategy, investing ~$70mn in a GPU
cluster to boost Al R&D, workflow automation, and in-game Al svs. The Co aims to finish its Al
platform by H2 next yr and will invest ¥30bn/yr to integrate Al tools across teams. (The Verge)

Microsoft’s Xbox division is under pressure to hit 30% profit margins—well above industry
norms—prompting job cuts, project cancellations, and price hikes. CFO Amy Hood’s directive has
reshaped Xbox's strategy, prioritizing low-cost, high-rev games. Game Pass and cross-platform
releases aim to offset declining console sales. (Bloomberg)

Microsoft annc’d a 33% price hike for its Xbox dev kit, raising it from $1,500 to $2,000. The move
follows recent increases to Xbox Series X pricing, now $150 higher than six months ago. Both hikes
align w/ a 30% tariff on China imports. (The Verge)

EA SPORTS & NFL annc’d a multi-yr deal to expand interactive football. Madden NFL remains
exclusive NFL sim game, w/ new content for College Football & immersive fan svs. EA SPORTS Cast,
global MCS events, & tech like Al, ML, and volumetric capture aim to boost realism. EA posted ~$7.5bn
rev in FY2025. (EA)

Video Streaming

Paramount & Comcast have invested ~$1bn in SkyShowtime since its 2022 launch, but the Euro
streamer remains loss-making. Despite €275mn rev in 2024 (up 32%), it posted a €630.5mn loss.
Total deficit hit €1.3bn. SkyShowtime aims for 10 originals/yr w/ “global content w/ local sprinkles.”
(Deadline)

Apple TV rebranded w/ a “vibrant” identity, annc’d a bundle w/ NBCUniversal’s Peacock, and
signed a $750mn F1 deal, marking a strategic shift. Despite ~45mn subs, it trails in mkts share. The
moves aim to boost reach, content visibility, and sports ambitions. (The Hollywood Reporter)

FloSports annc’d expanded CTV app distribution to Samsung & Vizio smart TVs, w/ LG to
follow. The sports streamer, w/ ~1mn subs, aims to boost reach via FAST channels like FloHockey.
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CTV viewership now drives 2/3 of live plays. Flo’s strategy blends tech, content & ads across platforms,
enhancing discoverability. (StreamTV Insider)

¢ HBO Max annc’d price hikes across all plans, marking its 3rd increase in 3 yrs. Basic w/ads now
$10.99/mo (+$1), Standard $18.49/mo (+$1.50), Premium $22.99/mo (+$2). Annual plans also rose.
WBD aims to boost direct-to-consumer svs profitability amid wider industry hikes. (Variety)

o French operator Free, part of lliad, annc’d Free TV, a streaming svs for non-subscribers,
available w/o fee on smart TVs & connected screens. A premium tier, Free TV+, offers extra
content/features at €0.99/month for 1 yr. The move expands Free’s IPTV portfolio beyond its own
customer base, aiming to grow reach in digital mkts. (Telecompaper)

o Time spent watching broadcast TV rose 20% from Aug. to Sept., driven by football—marking the
biggest jump since Nielsen’s Gauge launch in 2021. Streaming led w/ 45.2% of viewing; broadcast
and cable each held 22.3%. NFL games on Fox, CBS, NBC, ESPN, and NFL Network dominated
ratings, securing top 15 broadcast and top 5 cable slots. (Cynopsis)

e New ESPN and Fox One streamers saw weekend subscriber spikes post-launch on Aug. 21,
driven by fall sports. ESPN gained 2.1mn subs, Fox One 1.1mn. Fox One hit ~350k subs during
Eagles-Chiefs rematch. ESPN’s 4,600 national TV airings yielded 2.2bn impressions, $13.8mn media
value. (MediaPost)
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